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2016 STATE OF THE 
COPYWRITING INDUSTRY

Executive Summary

Just 21 years ago, in 1995, the U.S. National Science Foundation allowed 
*OUFSOFU VTF UP HP CFZPOE B SFTFBSDI�OPOQSPmU QMBUGPSN BOE JODMVEF DPNNFSDJBM
FOUFSQSJTF GPS UIF mSTU UJNF� 5IJT MBOENBSL EFDJTJPO PQFOFE UIF EPPS GPS UIF mSTU
DPNNFSDJBM XFCTJUFT UP MBVODI UIBU ZFBS
 JODMVEJOH "NB[PO�DPN
 F#BZ�DPN

BOE 1$8PSME�DPN� (PPHMF XBT MBVODIFE B ZFBS MBUFS�

���� XBT BSHVBCMZ B MBOENBSL ZFBS GPS DPQZXSJUJOH BT XFMM � FYQBOEJOH UIF
mFME GSPN USBEJUJPOBM NFEJB 	57 BOE SBEJP BT XFMM BT EJSFDU NBJM
 BEWFSUJTJOH
 BOE
PUIFS QSJOU NBUFSJBMT
 UP B XIPMF OFX XPSME PG POMJOF NBSLFUJOH� XFCTJUFT
 FNBJMT

CMPHT
 BSUJDMFT
 POMJOF WJEFP
 BOE NPSF�

7RGD\� WKH XVH RI TXDOLW\� UHVXOWV�RULHQWHG FRS\ZULWLQJ LV DW D SHDN GHPDQG� 
XJUI BU MFBTU ���� CJMMJPO QBHFT PO UIF i*OEFYFE 8FC
w ����� CJMMJPO FNBJMT  
TFOU�SFDFJWFE QFS EBZ XPSMEXJEF
 ��� NJMMJPO NPOUIMZ BDUJWF 5XJUUFS VTFST
  
����� CJMMJPO NPOUIMZ VTFST PO 'BDFCPPL
 ��� NJMMJPO -JOLFE*O NFNCFST
  
��� NJMMJPO BDUJWF (PPHMF� VTFST
 BOE ���� NJMMJPO VTFST PO 1JOUFSFTU�1

5IBU�T CFDBVTF NJMMJPOT VQPO NJMMJPOT PG DPNQBOJFT � BMM KPDLFZJOH GPS BUUFOUJPO

TFBSDI�FOHJOF USBGmD
 BOE TBMFT � OFFE UP QVCMJTI B TUFBEZ TUSFBN PG TUPSJFT
  
IPX�UP JOGPSNBUJPO
 DMFBS EFNPOTUSBUJPOT
 CFOFmU�GPDVTFE PGGFST
 BOE PUIFS
DPQZXSJUUFO DPOUFOU UIBU QFSGPSNT BDSPTT B XJEF WBSJFUZ PG NBSLFUJOH DIBOOFMT�

7R KHOS \RX WDS LQWR WKLV SHDN GHPDQG IRU FRS\ZULWLQJ DQG PDNH LW ZRUN
ZRQGHUV IRU \RX QRZ «

5IF UFBN IFSF BU "8"* 	"NFSJDBO 8SJUFST � "SUJTUT *OD�
 � UIF XPSME�T MFBEJOH
QVCMJTIFS PG EJSFDU�SFTQPOTF DPQZXSJUJOH
 USBWFM XSJUJOH
 QIPUPHSBQIZ
 BOE
HSBQIJD EFTJHO IPNF�TUVEZ QSPHSBNT � EVH EFFQ JOUP UIF MBUFTU TUBUJTUJDT BOE
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USFOET UP VODPWFS UIF NBKPS WBMVF PG DPQZXSJUJOH
 BT XFMM BT IPX UP PWFSDPNF
UIF DIBMMFOHF PG mOEJOH TLJMMFE XSJUFST�

8F BMTP SFBDIFE PVU UP PVS "�UFBN OFUXPSL PG iGSPN UIF USFODIFTw DPQZXSJUFST
BOE NBSLFUFST UP XFJHI JO PO UIFTF TVCKFDUT�

:PV TFF
 XF�SF VOJRVFMZ QPTJUJPOFE UP HJWF ZPV UIF JOTJEF TDPPQ CFDBVTF XF  
OPU POMZ VTF EJSFDU�SFTQPOTF POMJOF BOE PGnJOF DPQZ FWFSZ EBZ UP IFMQ
UIPVTBOET PG BTQJSJOH DPQZXSJUFST mOE PVS USBJOJOH QSPHSBNT
 MFBSO UIF DSBGU
  
and succeed as writers … 

8F�SF DPOUJOVBMMZ TUVEZJOH XIP�T EPJOH XIBU XIFO JU DPNFT UP MFBE HFOFSBUJPO
and direct sales. 

1MVT
 PWFS UIF ZFBST
 NBSLFUFST
 DSFBUJWF EJSFDUPST
 CVTJOFTT PXOFST
 BOE PUIFST
IBWF UVSOFE UP "8"* BT B SFTPVSDF GPS mOEJOH UIF SJHIU DPQZXSJUFS UP IFMQ CVJME
PQU�JO NBJMJOH MJTUT
 HFU UBSHFUT UP PQFO UIPTF FNBJMT
 ESJWF PSHBOJD USBGmD UP B
XFCTJUF
 DPOWFSU XFCTJUF WJTJUPST UP CVZFST
 BOE JODSFBTF UIF SFTQPOTF SBUFT
PO BMM QSPNPUJPOT� 8F LOPX FYBDUMZ XIBU UPEBZ�T NBSLFUFST XBOU BOE OFFE JO B
TLJMMFE DPQZXSJUFS�

7KH UHVXOW RI RXU H[KDXVWLYH UHVHDUFK LV \RXU WUXH ,16,'(5·6 *8,'( WR WKH
���� 6WDWH RI WKH &RS\ZULWLQJ ,QGXVWU\� ZKDW·V PDNLQJ LW WLFN DQG WKULYH� DQG
KRZ \RX FDQ PDNH WKH PRVW RI LW�

-FU�T CFHJO CZ UBLJOH B MPPL BU UIF CJHHFTU USFOET BOE QSFEJDUJPOT GPS UIF ZFBS�
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7 Marketing Trends and Predictions for Staying Connected to Your Customers

7KDW·V WKH �� WUHQG OLVWHG LQ WKH 5XVVHOO*URXS�FRP UHSRUW�
The Top 5 Online Marketing Trends That Will Dominate 2015.2

1
Key Takeaways 
7KH &RQWHQW 0DUNHWLQJ ,QVWLWXWH GHÀQHV FRQWHQW
PDUNHWLQJ DV D VWUDWHJLF PDUNHWLQJ DSSURDFK
IRFXVHG RQ�
� FUHDWLQJ DQG GLVWULEXWLQJ YDOXDEOH� UHOHYDQW�

DQG FRQVLVWHQW FRQWHQW
� DWWUDFWLQJ DQG UHWDLQLQJ D FOHDUO\�GHÀQHG

DXGLHQFH
� GULYLQJ SURÀWDEOH FXVWRPHU DFWLRQ

$QG ZKR·V SUHSDUHG WR ZULWH DOO WKDW FRQWHQW"

7KLV LV WKH FRQFHUQ RI PDUNHWHUV ZRUOGZLGH DV
WKH\ FRQVLGHU SURGXFLQJ PRUH FRQWHQW WR NHHS XS
ZLWK WKH FRPSHWLWLRQ�

&RPSDQLHV DUH VHHLQJ WKDW VNLOOHG FRS\ZULWHUV
DUH QHHGHG PRUH WKDQ HYHU WR DFKLHYH FRQWHQW�
PDUNHWLQJ JRDOV�

&RQWHQW PDUNHWLQJ ZLOO EH
ELJJHU WKDQ HYHU�
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&RQWHQW PDUNHWLQJ ZLOO XVH PRUH
SURIHVVLRQDO ZULWHUV� 2́

� &RQWHQW 0DUNHWLQJ 7UHQGV WR
:DWFK 2XW IRU LQ ����µ EORJ SRVW�3
“Currently, many businesses have 
product managers creating their own 
content, which keeps them away 
from performing their core duties in 
the business. With an editorial team, 
they can focus on creating top-notch 
content used for marketing that is 
fully optimized for better placements 
and engagement strategies�w
 

+XE6SRW·V State of Inbound UHSRUW�4 

“Unless a company is producing a 
steady stream of (quality) content, the 
audience it earns will begin to decay. 
Guests and freelancers are relatively 
inexpensive sources of content. 
Procuring content from these groups 
allows companies to scale output 
while simultaneously increasing 
the marketing team’s capacity for 
measurement and optimization.”

Key Takeaways 
0DUNHWHUV ZKR XQGHUVWDQG WKDW VNLOOHG FRS\ZULWLQJ LV
DQ LQYHVWPHQW LQ RQJRLQJ VXFFHVV� DQG ZKR XVH VDYY\
FRS\ZULWHUV� ZLOO EH UHZDUGHG E\�
� H[FLWLQJ VSLNHV LQ ZHEVLWH WUDIÀF
� ��� DQG KLJKHU HPDLO RSHQ UDWHV
� �� RU KLJKHU FOLFN UDWHV
� ELJJHU LQFUHDVHV LQ OHDGV DQG VDOHV

&RS\ZULWHUV ZKR NQRZ KRZ WR FUHDWH WRS�QRWFK FRQWHQW
ZLOO EHFRPH YDOXDEOH DOOLHV LQ WKLV HIIRUW� WUXH SDUWQHUV
LQ JURZLQJ VDOHV�
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,QF� 0DJD]LQH UHSRUWHG LQ WKH DUWLFOH 8 SEO Trends Your  

CMO Needs to Know for 2015 5

“$.0T 	$IJFG .BSLFUJOH 0GmDFST
 DBO QSFQBSF CZ TUBSUJOH UP UIJOL PG
search optimization as increasing brand visibility across a multitude 
of properties, expanding presence to each and every corner of the 
digital space where prospects and customers can be found.” 

3

Key Takeaways 
2UJDQLF VHDUFK LV DQ LPSRUWDQW� RQJRLQJ HIIRUW�

� 0DUNHWHUV ZLOO EHQHÀW E\ HQJDJLQJ D VNLOOHG
6(2 �6HDUFK (QJLQH 2SWLPL]DWLRQ� FRS\ZULWHU
WR KHOS GHOLYHU LQFUHDVHV LQ EUDQG YLVLELOLW\ DQG
ZHE WUDIÀF�

� 6(2 FRS\ZULWHUV DUH WUDLQHG WR�
�� VWD\ FXUUHQW ZLWK RUJDQLF VHDUFK EHVW

SUDFWLFHV�
�� LGHQWLI\ WKH WRS NH\ZRUGV IRU D FRPSDQ\�
�� ZULWH SHUVXDVLYH� RSWLPL]HG FRS\ IRU HDFK

SDJH RI D VLWH�
�� DQG GHOLYHU EHWWHU VHDUFK UDQNLQJV DQG

FRQYHUVLRQV�

2UJDQLF VHDUFK LV VWLOO RQ WRS�
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%UDQGV ZLOO QHHG WR FXW WKURXJK
WKH FOXWWHU� 4
�� &RQWHQW 0DUNHWLQJ 7UHQGV (YHU\ /HDGHU 1HHGV WR .QRZ6 

WIJMF BSUJDMFT BOE MPOH�GPSN CMPH QPTUT BSF JODSFEJCMZ TUSPOH
TUSBUFHJFT GPS DSFBUJOH VOJRVF BOE NBHOFUJD DPOUFOU
 3FOÏF 8BSSFO

1SFTJEFOU BOE $&0 PG 0OCPBSEMZ
 CFMJFWFT
 “ … creative videos, 
interesting podcasts, and variations of visually appealing data 
representation, like infographics and SlideShare presentations, 
will be the big winners
w BOE y iShort videos and customer 
‘storymonials’ will be powerful tools brands can employ to help  
tell their story�w

Key Takeaways 
� ,I \RX·UH D PDUNHWHU� \RX QHHG WR ÀQG ZD\V WR

FRQQHFW ZLWK \RXU WDUJHW DXGLHQFHV WKDW DUH
PHDQLQJIXO DQG XQLTXH�

� ,Q VKRUW� ZKDW·V \RXU VWRU\"
� +RZ FDQ \RX KHOS \RXU WDUJHW DXGLHQFH OLNH QR

RQH HOVH"

$ VNLOOHG FRS\ZULWHU FDQ�
� KHOS \RX DQVZHU WKRVH TXHVWLRQV�
� WHOO \RXU VWRU\� DQG
� VHW \RX DSDUW IURP \RXU FRPSHWLWLRQ�



�

7 Marketing Trends and Predictions for Staying Connected to Your Customers

)URP WKH UHFHQW LQIRJUDSKLF� ´%�% &RQWHQW 0DUNHWLQJ 7UHQGVµ7

i#SBOET XJUI EPDVNFOUFE DPOUFOU TUSBUFHJFT SBUFE UIFNTFMWFT
IJHIMZ JO UFSNT PG DPOUFOU FGGFDUJWFOFTT�w

5

Key Takeaways 
(YHU\ PDUNHWHU VKRXOG KDYH�
� D GRFXPHQW VWUDWHJ\
� DQG D FUHDWLYH EULHI WR KHOS FRS\ZULWHUV

XQGHUVWDQG WKH FRPSDQ\·V PLVVLRQ� SURGXFWV�
DQG XQLTXH RIIHULQJV�

6NLOOHG FRS\ZULWHUV FDQ WKHQ WXUQ WKRVH VWUDWHJLHV
LQWR UHOHYDQW� KLJKO\�HIIHFWLYH FRS\ WKDW FRQQHFWV
ZLWK FXVWRPHUV DQG GULYHV WKHP WR DFWLRQ�

$ GRFXPHQWHG FRQWHQW VWUDWHJ\
ZLOO EH FULWLFDO IRU VXFFHVV�
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%XVLQHVVHV DUH XVLQJ /LQNHG,Q
DQG RWKHU VRFLDO QHWZRUNV PRUH
WR GLVWULEXWH FRQWHQW�  6
)URP WKH EORJ SRVW� ´� 0DUNHWLQJ 7UHQGV %XVLQHVV 2ZQHUV
6KRXOG 8VH LQ ����µ�

“94% of B2B marketers use LinkedIn to distribute content, making 
it the social media platform used most often (they also say it’s the 
most effective social media platform).”

Key Takeaways 
� %�% PDUNHWHUV ZLOO ZDQW WR LQFOXGH /LQNHG,Q LQ

WKHLU FRPSHWLWLYH VWUDWHJLHV�

� 6NLOOHG FRS\ZULWHUV FDQ FUHDWH WKH PRVW
HIIHFWLYH NLQGV RI /LQNHG,Q FRQWHQW WKDW�
�� JHWV QRWLFHG
�� LV VKDUHG PRUH IUHTXHQWO\
�� EULQJV LQ PRUH EXVLQHVV
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$FFRUGLQJ WR D VWXG\ E\ %XVLQHVV�&RPPXQLW\�FRP�
´:KDW :RUNV %HVW LQ 'LJLWDO 0DUNHWLQJ LQ ����µ9

“Producing unique, original content is a top obstacle.”

7
Key Takeaways 
7KLV JXLGH ZLOO KHOS FRS\ZULWHUV�
� XQGHUVWDQG ZKDW PDUNHWHUV QHHG QRZ
� SRVLWLRQ WKHPVHOYHV DV WKH LGHDO VROXWLRQ
LQ VSHFLÀF QLFKH PDUNHWV�

7KLV JXLGH ZLOO KHOS PDUNHWHUV�
� XQGHUVWDQG KRZ WR LGHQWLI\ WKH ULJKW� TXDOLÀHG
FRS\ZULWHUV IRU WKHLU QHHGV

� KLUH WKHP DW D PXWXDOO\�EHQHÀFLDO SULFH
� EULQJ RXW WKHLU EHVW ZRUN IRU WKH EHVW UHVXOWV�

*UHDW FRS\ZULWHUV DUH RXW WKHUH�

7KLV JXLGH ZLOO VKRZ \RX KRZ WR ÀQG WKHP�

)LQGLQJ VNLOOHG FRS\ZULWHUV
LV D FKDOOHQJH IRU PRVW�
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0RUH RI ZKDW·V ZRUNLQJ WRGD\�

• “Last year, HPDLO PDUNHWLQJ ZDV FLWHG DV WKH PRVW HIIHFWLYH GLJLWDO
PDUNHWLQJ FKDQQHO GPS DVTUPNFS SFUFOUJPO JO UIF 6OJUFE 4UBUFT�w  
� 'SPN UIF $.0 $PVODJM13

• i��� PG WKH PRVW HIIHFWLYH PDUNHWHUV SXEOLVK QHZ FRQWHQW GDLO\ or 
NVMUJQMF UJNFT QFS XFFL
w � 'SPN 4QSPVU8PSUI�DPN14 

• i5IF NPTU FGGFDUJWF NBSLFUFST XVH DQ DYHUDJH RI �� WDFWLFV�µ  
� 'SPN 4QSPVU8PSUI�DPN14

• “More businesses are ÀQGLQJ VXFFHVV SXEOLVKLQJ RULJLQDO FRQWHQW
SBUIFS UIBO FNCFEEJOH BEWFSUJTFNFOUT XJUIJO FYUFSOBM DPOUFOU
 CFDBVTF PG
UIF BEEJUJPOBM CFOFmUT UIFTF UBDUJDT PGGFS
 TVDI BT CSBOEJOH BOE BVEJFODF
HSPXUI�w � 'SPN UIF 3VTTFMM (SPVQ15

" SFDFOU TVSWFZ QSFTFOUFE JO UIF .BSLFUJOH1SPGT�DPN SFQPSU
 Top B2B  
Marketing Channels and Tactics, MPPLFE BU POMJOF DIBOOFMT
 PGnJOF DIBOOFMT

and content types.16  )FSF BSF TPNF LFZ EJTDPWFSJFT�

Online Channels 

• &RPSDQ\ ZHEVLWHV UHPDLQ WKH WRS GLJLWDO FKDQQHO IRU %�% PDUNHWHUV� 
XJUI ��� SBUJOH UIFJS TJUFT BT FGGFDUJWF JO IFMQJOH BDDPNQMJTI LFZ
NBSLFUJOH HPBMT�  

• (PDLO UDQNV VHFRQG
 XJUI ��� PG #�# NBSLFUFST TBZJOH JU XBT FGGFDUJWF
JO IFMQJOH UP BDIJFWF NBSLFUJOH HPBMT MBTU ZFBS� 6HDUFK (QJLQH
2SWLPL]DWLRQ LV WKH RQO\ RWKHU GLJLWDO FKDQQHO UDWHG DV HIIHFWLYH by 
NPSF UIBO IBMG 	���
 PG UIF #�# NBSLFUFST TVSWFZFE�

Offline Channels

• ´(YHQWV DUH YLHZHG DV HIIHFWLYH E\ ��� RI %�% PDUNHWHUV� but no 
PUIFS PGnJOF DIBOOFM JT DPOTJEFSFE FGGFDUJWF CZ NPSF UIBO POF�GPVSUI PG
SFTQPOEFOUT�w

What’s Working the Best Right Now When it Comes to Copywriting



15

Content Types

t 4PNF ��� RI %�% PDUNHWHUV VXUYH\HG VD\ ZHEVLWH FRQWHQW ZDV
HIIHFWLYH JO IFMQJOH UIFN BDIJFWF UIFJS HPBMT MBTU ZFBS�

t 8FCJOBST 	���
 BOE DBTF TUVEJFT 	���
 BSF BMTP DPOTJEFSFE FGGFDUJWF CZ
NPSF UIBO IBMG PG UIF #�# NBSLFUFST TVSWFZFE�

In HubSpot’s State of Inbound report, the ´7RS ,QERXQG 0DUNHWLQJ 3URMHFWV ³
1RUWK $PHULFDµ XFSF MJTUFE JO UIJT PSEFS�4

• Blog content creation �´%�% FRPSDQLHV WKDW EORJ JHQHUDWH ��� PRUH
OHDGV SHU PRQWK WKDQ WKRVH ZKR GR QRW EORJ�µ�

• Growing SEO/organic presence
• $POUFOU EJTUSJCVUJPO�BNQMJmDBUJPO
• Webinars
• -POH�GPSN�WJTVBM DPOUFOU DSFBUJPO
• *OUFSBDUJWF DPOUFOU DSFBUJPO
• 1SPEVDU IPX�UP WJEFPT

)VC4QPU BMTP DPMMFDUFE TUBUJTUJDT XJUIJO UIF QBTU TFWFSBM NPOUIT
 JODMVEJOH UIFTF
GBTDJOBUJOH mOEJOHT PO FRQWHQW OHQJWK DQG HIIHFWLYHQHVV�17

• i5IF BWFSBHF DPOUFOU MFOHUI GPS B XFC QBHF UIBU SBOLT JO UIF UPQ �� SFTVMUT
GPS BOZ LFZXPSE PO (PPHMF KDV DW OHDVW ����� ZRUGV� The higher up you 
HP PO UIF TFBSDI MJTUJOHT QBHF
 UIF NPSF DPOUFOU FBDI XFC QBHF IBT�w

• i*G B QPTU JT JUHDWHU WKDQ ����� ZRUGV� PO BWFSBHF JU SFDFJWFT �����  
NPSF UXFFUT BOE ����� NPSF 'BDFCPPL -JLFT UIBO B QPTU UIBU JT VOEFS
�
��� XPSET�w

What’s Working the Best Right Now When it Comes to Copywriting
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"OE mOBMMZ
 MFU�T MPPL BU USBEJUJPOBM EJSFDU NBJM� 5IF CMPH QPTU
 ´�� 'LUHFW 0DUNHWLQJ
6WDWLVWLFV 3URYH 'LUHFW 0DLO :RUNVµ MJTUT UIFTF mOEJOHT BNPOH NBOZ�19 

• %JSFDU NBJM IBT B ��� TIBSF PG UPUBM MPDBM SFUBJM BEWFSUJTJOH�

• ��� PG 6�4� SFTQPOEFOUT BOE ��� PG $BOBEJBO SFTQPOEFOUT BHSFFE XJUI
UIF GPMMPXJOH TUBUFNFOU
 i* FOKPZ HFUUJOH QPTUBM NBJM GSPN CSBOET BCPVU
OFX QSPEVDUT�w

• ��� PG TNBMM CVTJOFTTFT TBZ UIFJS JEFBM NBSLFUJOH TUSBUFHZ FODPNQBTTFT
B DPNCJOBUJPO PG CPUI QSJOU BOE EJHJUBM DPNNVOJDBUJPO�

• ��� PG DPOTVNFST USZ OFX CVTJOFTTFT BGUFS SFDFJWJOH EJSFDU NBJM�

• ��� PG QFPQMF SFUBJO EJSFDU NBJM GPS GVUVSF SFGFSFODF�

5IBU�T B MPU PG EBUB UP BCTPSC
 CVU EJE ZPV OPUJDF IPX UIF WBSJPVT TVSWFZ  
mOEJOHT SFWFBMFE B QBUUFSO JO UIF UPQ DIBOOFMT XPSLJOH UPEBZ 7KH\ DOO
LQYROYH &23<:5,7,1*�

2YHUDOO� LW DSSHDUV WKDW HPDLO� FRPSDQ\ ZHEVLWHV� 6(2� EORJJLQJ� VRFLDO
PHGLD� DQG GLUHFW PDLO WRS WKH OLVW RI FKDQQHOV WKDW DUH WKH PRVW HIIHFWLYH IRU
VXUYH\HG PDUNHWHUV DFURVV WKH ERDUG� 

/PX
 MFU�T UIJOL BCPVU UIBU GPS B NPNFOU y

y %PFT FNBJM OFFE TLJMMFE DPQZXSJUJOH :PV CFU�

y )PX BCPVU DPNQBOZ XFCTJUFT "CTPMVUFMZþ (PPE DPQZ XJMM LFFQ WJTJUPST  
     on your site longer.

y $FSUBJOMZ 4&0 DPOUFOU JT BMM BCPVU DPQZXSJUJOH JO B TQFDJBMJ[FE XBZ UP  
JODSFBTF USBGmD�

y 8IBU BCPVU CMPHHJOH :FT � RVBMJUZ DPQZXSJUJOH JT B NVTU UIFSF UPP�

y "OE TPDJBM NFEJB "MM PG UIF OFUXPSLT SFRVJSF FOHBHJOH BOE  
     share-worthy copy.

y 'JOBMMZ
 EPFT EJSFDU NBJM HFU IJHIFS SFTQPOTF SBUFT XIFO UIF DPQZ JT NPSF  
QFSTVBTJWF 0G DPVSTF JU EPFTþ

What’s Working the Best Right Now When it Comes to Copywriting
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Proof from the Marketing Trenches

8F BTLFE PVS OFUXPSL PG DPQZXSJUFST BOE NBSLFUFST UP DIJNF JO XJUI SFBM�XPSME
QSPPG PO KVTU IPX QPXFSGVM DPQZXSJUJOH DBO CF�

)URP &RS\ZULWHUV�

´, VWDUWHG EORJJLQJ IRU D %�% FOLHQW WZR \HDUV DJR� ZULWLQJ WZR SRVWV
D PRQWK� 7KH FXPXODWLYH HIIRUW KDV EHHQ VR HIIHFWLYH LQ EULQJLQJ LQ
TXDOLW\ OHDGV� WKH FRPSDQ\ GHFLGHG WR VWRS SURGXFLQJ DQ H[SHQVLYH
DQG WLPH�FRQVXPLQJ SULQW FDWDORJ� 7KHLU EORJJLQJ LQYHVWPHQW KDV
SDLG RII DQG FRQWLQXHV WR GR VR�µ — Pam Foster

´$IWHU KDQGLQJ RYHU WKH 9LGHR 6DOHV /HWWHU , ZURWH� P\ FOLHQW VHQW
LW RXW WR KHU OLVW IRU KHU VHPLQDU� 6KH ÀOOHG DOO WKH VHDWV SOXV VKH
DGGHG �� PRUH�µ — Dawna Brown 

´, WRRN RQ D QHZ FOLHQW DERXW WKUHH \HDUV DJR� , VWLOO ZULWH IRU KHU
ZHHNO\� ,Q KHU ZRUGV� ¶ ��� KLV ZULWLQJ KDV EHHQ WKH FRUQHUVWRQH
RI P\ UHYHQXH DQG KDV GULYHQ WKRXVDQGV RI GROODUV LQ VDOHV
UHYHQXH IRU WKH FRPSDQ\� , ZDV DEOH WR JLYH P\ GDXJKWHU D EHDXWLIXO
ZHGGLQJ UHFHSWLRQ WKDQNV WR WKH GUDPDWLF LQFUHDVH LQ VDOHV ZKLFK
RFFXUUHG ZKHQ KH FDPH RQ ERDUG�· µ — John Decker 

´, UHFHQWO\ GLG D WZR�SDJH SURPR ZLWK HQYHORSH WHDVHU FRS\ IRU
D FOLHQW LQ 3KLODGHOSKLD� 7KH FOLHQW VDLG KH·G QHYHU ZRUNHG ZLWK D
SURIHVVLRQDO FRS\ZULWHU DQG ZDV VR H[FLWHG� KH RIIHUHG WR ZULWH D
WHVWLPRQLDO IRU PH�µ — Steve Maurer 

´, ZRUN DV WKH 35 	 0DUNHWLQJ SHUVRQ IRU D QDWLRQDO FKDLQ RI OLIHERDW
VHUYLFH FRPSDQLHV� +RZ GR , NQRZ WKH FRS\ LV ZRUNLQJ" , FDQ WHOO E\
WKH QDPHV RI YHVVHOV VFKHGXOHG IRU VHUYLFH WKDW P\ OHWWHUV KDYH
EHHQ HIIHFWLYH�µ — Janis Vasquez

What’s Working the Best Right Now When it Comes to Copywriting
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´$ERXW HLJKW PRQWKV DJR� ZH FRPSOHWHO\ UHYDPSHG WKH ZHEVLWH
GHVLJQ� FRS\� DQG 6(2 IRU D IDPLO\ GHQWLVW� +HU UHVXOWV KDYH JURZQ
HYHU\ PRQWK� >'XULQJ RXU@ ODVW FDOO� )HEUXDU\ RI ���� ZDV ����
PRUH SURÀWDEOH WKDQ )HEUXDU\ ����.µ — Christina Auck 

´2QH RI P\ FOLHQWV UHSRUWHG WKDW P\ QHZ FRS\ JHQHUDWHG D ���
LQFUHDVH LQ FRQYHUVLRQV� Another reported an average RSHQ
UDWH RI ����� and a ��� FOLFN�WKURXJK�UDWH IRU P\ HPDLO
FDPSDLJQV� &RS\ZULWLQJ LV FHUWDLQO\ WKH NH\ IDFWRU LQ WKHVH UHVXOWV�µ 
— Steve Coombes

´)RU WKH =LJODU &RUSRUDWLRQ� , ZRUNHG RQ D PHPEHUVKLS FDPSDLJQ IRU
D SDLG VXEVFULSWLRQ SURJUDP WKDW \LHOGHG D ��� LQFUHDVH LQ SURVSHFWV�
��� LQFUHDVH LQ PHPEHUV� D ���� LQFUHDVH LQ FRQYHUVLRQV RI
SURVSHFWV WR PHPEHUV� DQG D ��� LQFUHDVH LQ UHWHQWLRQ UDWH� )RU
DQRWKHU FOLHQW� P\ HPDLO DXWRUHVSRQGHUV IRU WKHLU ZHHNO\ IHDWXUHG
SURGXFWV KDYH EHHQ FRQWLQXDOO\ GRXEOLQJ WKHLU RSHQ UDWHV DQG WULSOLQJ
UHVSRQVHV QHDUO\ HYHU\ ZHHN FRQVLVWHQWO\ IRU DOPRVW IRXU \HDUV QRZ
RYHU WKH SUHYLRXV FRS\ WKH\ XVHG�µ — Cindy Cyr

From Marketers: 

´:LWKRXW JRRG FRS\ZULWHUV� ZH GRQ·W KDYH D EXVLQHVV�µ ³ Julia Guth, 
The Oxford Club

´<RX PLJKW WKLQN RI /�/�%HDQ DV D FRPSDQ\ WKDW VHOOV KLJK TXDOLW\
RXWGRRU HTXLSPHQW DQG FORWKHV� %XW /�/�%HDQ LV D GLUHFW�PDUNHWLQJ
company that uses direct-response techniques … LQFOXGLQJ GLUHFW�
UHVSRQVH FRS\ZULWLQJ.µ — CrazyEgg Blog21 

´:H GRQ·W VHOO QHZVOHWWHUV « DGYLVRULHV « WUDGLQJ VHUYLFHV� HWF�
³ ZH VHOO GHVLUHV� $Q HDUO\ UHWLUHPHQW « WKH DELOLW\ WR OLYH ZHOO LQ
UHWLUHPHQW « WKH VHFXULW\ RI KDYLQJ HQRXJK PRQH\ WR ODVW WKURXJKRXW

What’s Working the Best Right Now When it Comes to Copywriting
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WKHLU OLIHVSDQ « LQGHSHQGHQW OLYLQJ « WKH EHVW PHGLFDO FDUH « DQ
LQKHULWDQFH IRU WKHLU FKLOGUHQ DQG JUDQGFKLOGUHQ� 7KH QHZVOHWWHU VDOH
LV YHU\ LQGLUHFW DQG YHU\ HPRWLRQDOO\ FKDUJHG� ,I RQH HOHPHQW LV ZHDN�
WKH HQWLUH SURPRWLRQ LV ZHDN� 6WURQJ FRS\ KDV WR DJLWDWH� WXJ DW
WKH KHDUWVWULQJV� DQG KLW RQH RU PRUH GHVLUHV RI WKH SURVSHFW� 
,W WKHQ KDV WR EH SDFNDJHG LQ D FRPSHOOLQJ FRQFHSW « SURYH WKDW
FRQFHSW « RYHUFRPH DOO REMHFWLRQV WKDW PD\ EH LQ D SURVSHFW·V PLQG
« DQG JLYH WKH SURVSHFW DQ HDV\ ZD\ WR RUGHU WKH SURGXFW� $OO RI
WKHVH VWDJHV DUH QHHGHG WR IXOÀOO WKRVH GHVLUHV� DQG WKLV LV ZK\ ZH
QHHG VWURQJ FRS\�µ � 7JDLJ .PGmUU
 $&0
 4USFFU"VUIPSJUZ

´7KHUH·V DQ LQWHUHVWLQJ GHYHORSPHQW JRLQJ RQ LQ RXU LQGXVWU\ ULJKW QRZ�
:LWK WKH DGYHQW RI DG QHWZRUNV VXFK DV *RRJOH� )DFHERRN� $GEODGH�
DQG 7DERROD� PDQ\ SHRSOH DUH TXHVWLRQLQJ ZKHWKHU RU QRW FRS\ LV DV
LPSRUWDQW DV LW XVHG WR EH� ,·YH KDG WKLV GLVFXVVLRQ ZLWK SHRSOH LQ P\
EXVLQHVV VHYHUDO WLPHV� DQG P\ DQVZHU LV ����� <(6� 7RGD\� \RX FDQ
JHW D GUDPDWLF VDOHV LQFUHDVH HLWKHU ZLWK QHZ FRS\� RU E\ JHWWLQJ \RXU
PHVVDJH LQWR D QHZ DG FKDQQHO� 7KH SUREOHP ZLWK UHO\LQJ RQ QHZ
DG FKDQQHOV LV WKDW LW·V LQFUHGLEO\ HDV\ IRU \RXU FRPSHWLWRUV WR TXLFNO\
ÀJXUH RXW ZKHUH \RX·UH VHOOLQJ� DQG LI WKHLU FRS\ LV EHWWHU WKDQ \RXUV�
\RX JHW EXPSHG� 7KDW·V ZK\ FRS\ VWLOO WUXPSV DOO� DQG DOZD\V ZLOO�µ 
— Mike Palmer, Copy Chief, Stansberry Research

´2ULJLQDO� ZLQQLQJ FRS\ JRHV VWUDLJKW WR RXU ERWWRP OLQH�µ  
— Paul Elliott, The Motley Fool

´,Q WKH VLPSOHVW WHUPV� VWURQJ FRS\ LV ZKDW VHWV XV DSDUW� As the 
(GLWRULDO 'LUHFWRU� P\ PLVVLRQ LV WR IRUFH UHDGHUV WR XQGHUVWDQG WKDW
ZH WKLQN DQG LQYHVW GLIIHUHQWO\ DW WKH &OXE� 7KH PRVW HIÀFLHQW ZD\ WR
GR WKDW LV ZLWK VWURQJ FRS\ WKDW LV FKRFN�IXOO RI XQLTXH LGHDV ³  
RU QHZ VSLQV RQ ROG LGHDV� 7KRVH XQLTXH LGHDV DUH ZKDW HYHQWXDOO\
PRUSK LQWR VWURQJ VDOHV FRS\ DQG PDNH RXU EXVLQHVV YLDEOH�  
%RWWRP OLQH� ZLWKRXW VWURQJ FRS\� RXU UHDGHUV ZRXOG QHYHU KHDU
RXU PHVVDJH� ,W·V ZKDW JLYHV XV D ZLQQLQJ EXVLQHVV�µ  
— Andrew Snyder, Oxford Club

What’s Working the Best Right Now When it Comes to Copywriting
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´&RS\ LV FULWLFDO WR WKH VXFFHVV RI (DJOH )LQDQFLDO 3XEOLFDWLRQV LQ WKDW
LW·V ZKDW VHOOV RXU SURGXFWV ³ SHULRG� *RRG� HIIHFWLYH FRS\ ULQJV WUXH
LQ WKH HDUV �H\HV"� RI WKH UHDGHU�YLHZHU� LGHQWLÀHV ZLWK WKDW SHUVRQ·V
IHHOLQJV RQ WKH VXEMHFW� WKHQ RIIHUV D FOHDU�FXW ZD\ WR EHQHÀW WKH
UHDGHU� ,W GRHVQ·W PDWWHU KRZ WKH WHFKQRORJ\ HYROYHV IRU GHOLYHULQJ
FRS\� ZKHWKHU LW·V W\SHZULWWHQ ZRUGV RQ D SDJH� EHDXWLIXOO\ ODLG�RXW
GRFXPHQWV IRU RQOLQH GHOLYHU\� YLGHR ODQGLQJ SDJHV� RU ZKDWHYHU·V
QH[W ³ HYHQ KRORJUDSKLF SURPRV ��� WKH ERWWRP OLQH LV WKH SURPR
ZLOO VXFFHHG RU QRW� EDVHG RQ KRZ HIIHFWLYH WKH FRS\ LV�µ  
— Wayne Ellis, Eagle Publications 

´2EYLRXVO\� PDNLQJ PRQH\ LV UHDO LPSRUWDQW� %XW WKDW LV D JLYHQ� 7R
PH� VWURQJ FRS\ FDQ DOVR EULQJ RQ WKH ULJKW FXVWRPHU ZLWK WKH ULJKW
PLQGVHW� 6R « VWURQJ FRS\ ZLOO EH ZHOO UHVHDUFKHG� LW ZLOO EH TXDOLW\�
LW ZLOO EH HPRWLRQDO� LW ZLOO EH UHÁHFW WKH QHZVOHWWHU DQG WKH HGLWRU «
VR LW ZLOO EULQJ RQ WKH ULJKW SHRSOH DQG ZLOO VHW WKHP XS WR NQRZ ZKDW
to expect from the product.  And in the end, VWURQJ FRS\ OHDGV WR
ORQJ�WHUP PRQH\�µ — Aaron DeHoog, Sovereign Society

´, FDQ·W LPDJLQH ZK\ DQ\RQH ZRXOG 127 ZDQW WR KLUH D JUHDW
FRS\ZULWHU WR WKHLU VWDII� $ JUHDW FRS\ZULWHU ZLOO EULQJ ERWK WKH
VNLOO RI ZULWLQJ ZLQQLQJ FRS\ DQG JUHDW PDUNHWLQJ VWUDWHJ\ WR
WKH WDEOH WR KHOS WKHP JHW DKHDG� *UHDW VWUDWHJ\ DQG ZLQQLQJ FRS\
LV OLNH ¶VKDUSHQLQJ WKH D[H· EHIRUH \RX JR RXW WR FKRS GRZQ D WUHH
��� EHFDXVH \RX PD\ RQO\ JHW D IHZ VZLQJV DW WKDW WUHH ��� DQG WKH\
EHWWHU JHW WKH MRE GRQH�µ — Sean Greeley, NPE, LLC 

´*UHDW FRS\ LV WKH OLIHEORRG RI RXU EXVLQHVV� :LWKRXW WDOHQWHG
FRS\ZULWHUV� ZH VLPSO\ FRXOGQ·W H[LVW� 3HULRG�µ — Angela Salerno 
Jirau, Publisher/President, The Institute for Natural Healing
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5IFTF FTTFOUJBMT JODMVEF�

• +HDGOLQHV UIBU VOJRVFMZ QSPNJTF B CFOFmU
 TPMWF B QSPCMFN
 PS EFMJWFS B  
EFTJSFE PVUDPNF�

• &XVWRPHU�IRFXVHG PHVVDJHV UIBU TQFBL UP QSPTQFDUT POF�PO�POF
UISPVHI TUPSJFT
 UFTUJNPOJBMT
 FYBNQMFT
 QBJOUJOH B QJDUVSF
 FUD�

• +HOSIXO� VFDQQDEOH LQIRUPDWLRQ that guides readers through a user-
GSJFOEMZ TUSVDUVSF�FBTZ�UP�SFBE GPSNBU�

• 8QLTXH SRVLWLRQLQJ UIBU TFUT UIF DPNQBOZ PS QSPEVDU BQBSU GSPN BMM UIF
SFTU
 BOTXFSJOH GPS UIF SFBEFS
 i8IZ TIPVME * DIPPTF 5)*4 PQUJPO w

• &DOOV�WR�DFWLRQ UIBU HVJEF WJTJUPST UP UBLF UIF OFYU TUFQT 	DPOWFSU

 TVDI
BT TJHOJOH VQ GPS B TVCTDSJQUJPO
 EPXOMPBEJOH B SFQPSU
 XBUDIJOH B WJEFP

QPTUJOH B DPNNFOU
 PS NBLJOH B QVSDIBTF�

• 6HDUFK (QJLQH 2SWLPL]DWLRQ � XFBWJOH UIF NPTU SFMFWBOU 4&0
LFZXPSET BOE TBMFT NFTTBHFT JOUP IFMQGVM TBMFT DPQZ
 UBHT
 DBQUJPOT

MJOLT
 FUD�

• 'HVLJQ WKDW supports DOO RI WKHVH HVVHQWLDOV 	OPU PWFSTIBEPXT UIFN
�

$PQZXSJUFST XIP VOEFSTUBOE BOE XPSL XJUI UIFTF FTTFOUJBMT BSF UIF iTFDSFU
JOHSFEJFOUw UP QSPmUBCMF NBSLFUJOH BOE XPSUI FWFSZ QFOOZ UIFZ DIBSHF�

Which brings us to the $:$, ���� &RS\ZULWLQJ 3ULFLQJ *XLGH � B
DPNQSFIFOTJWF MJTU PG GFF SBOHFT GPS UIF UPQ �� DPQZXSJUJOH QSPKFDUT
 BMPOH XJUI
budget tips.

5P DSFBUF UIJT HVJEF
 XF DPOEVDUFE FYUFOTJWF SFTFBSDI PO UPEBZ�T GFFT GPS BMM
UIF UPQ QSPKFDUT NFOUJPOFE QSFWJPVTMZ JO UIJT HVJEF
 BT XFMM BT PUIFST UIBU BSF
DPNNPOMZ VTFE UPEBZ� 8F DPNQJMFE QSJDFT GSPN DPQZXSJUJOH MFBEFST
 OBUJPOBM
SFTPVSDFT
 NBSLFUFST GPS BMM UZQFT PG DPNQBOJFT
 BOE PVS PXO FYQFSJFODF�

:PV DBO VTF UIJT HVJEF BT B SFGFSFODF XIFO QSJDJOH JOEJWJEVBM QSPKFDUT PS FOUJSF
DBNQBJHOT�

Copywriting Essentials for Marketing Success
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AWAI 2016 COPYWRITING 
PRICING GUIDE

Overview: Evaluating Your Return on a  
Copywriting Investment

" DPQZXSJUFS JT POF PG UIF NPTU JNQPSUBOU JOWFTUNFOUT B DPNQBOZ DBO NBLF
XIFO UIF NJTTJPO JT UP TFMM QSPEVDUT
 HFOFSBUF RVBMJmFE MFBET
 CSJOH JO NPSF
TVCTDSJCFST
 SBJTF NPOFZ GPS OPOQSPmU PSHBOJ[BUJPOT
 BOE NPSF�

"DDPSEJOH UP #JMM #POOFS
 1SFTJEFOU PG "HPSB 1VCMJTIJOH
 DPQZXSJUJOH JT WJUBM UP B
business’ success …

i5IJT QBTU ZFBS BMPOF
 NZ DPNQBOZ QBJE PVU PWFS �� NJMMJPO JO XSJUJOH
GFFT BOE SPZBMUJFT UP B IBOEGVM PG DPQZXSJUFST� "OE ZPV LOPX XIBU 
*�N IBQQZ UP EP JU� 8IZ %HFDXVH D JRRG OHWWHU LV WKH ¶HQJLQH· RI
P\ EXVLQHVV�µ  

´&RS\ LV FULWLFDO WR VDOHV� 6RFLDO PHGLD FDQ KHOS ZLWK EUDQG
DZDUHQHVV DQG LW FDQ GULYH VRPH WUDIÀF� EXW WR VHOO ELJ QXPEHUV RI D
SURGXFW WKDW·V QRW VRPHWKLQJ \RX UHDOO\ QHHG ³ HVSHFLDOO\ RQH WKDW
FRVWV ��� ³ \RX PD\ QHHG ����� WR ����� ZRUGV RI FRS\ RQ D ZHE
SDJH� , NQRZ WKLV EHFDXVH , UHJXODUO\ ZULWH WKHVH SDJHV DQG RQH RI
WKHP MXVW JHQHUDWHG ZHOO RYHU ���� PLOOLRQ LQ UHYHQXH DQG UHSUHVHQWHG
��� RI WKH FRPSDQ\·V VDOHV LQ ����� &RQÀGHQWLDOLW\ NHHSV PH IURP
UHYHDOLQJ DOO� EXW LW ZDV LQ WKH JROI VSDFH� <RX QHHG D URRI RYHU \RXU
KHDG PRUH WKDQ \RX QHHG JROI HTXLSPHQW� 7ZHHWV ZLOO QRW VHOO PXFK
JROI HTXLSPHQW� EXW D ÀQHO\�WXQHG ODQGLQJ SDJH FDQ JHQHUDWH
PDVVLYH UHYHQXH�µ — Bill Bonner, from the article, Is Copy Dead? 
The Surprising Answer.22
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"OE .BTUFS 'JOBODJBM $PQZXSJUFS
 1BVM )PMMJOHTIFBE
 IBT UBMLFE BCPVU UIF TBMFT
generated by copywriters as well …

´&RPSDQLHV XVH FRS\ZULWLQJ WR VHOO HYHU\WKLQJ IURP PDWWUHVVHV WR
ÀQDQFLDO QHZVOHWWHUV « IURP KHDOWK VXSSOHPHQWV WR IUXLW EDVNHWV�
1RQSURÀWV UDLVH ELOOLRQV XVLQJ FRS\ZULWLQJ WHFKQLTXHV� WRR ³ IURP
SROLWLFDO FDQGLGDWHV WR HQYLURQPHQWDO RUJDQL]DWLRQV WR FKLOGUHQ·V
DLG JURXSV� $QG OHW·V QRW IRUJHW WKH PXOWLELOOLRQ�GROODU %XVLQHVV�WR�
%XVLQHVV PDUNHW� RQH RI WKH PRVW OXFUDWLYH DQG LQ�GHPDQG QLFKHV RI
WKH GLUHFW�UHVSRQVH LQGXVWU\ IRU FRS\ZULWHUV�

´$OO RI WKHP XVH GLUHFW�UHVSRQVH FRS\ZULWHUV EHFDXVH D ZHOO�
ZULWWHQ OHWWHU FDQ EULQJ LQ PLOOLRQV RI GROODUV ³ IRU D IUDFWLRQ RI
WKH FRVW RI RSHQLQJ D VWRUHIURQW RU VHOOLQJ ZKROHVDOH WR UHWDLOHUV�

´'LUHFW�UHVSRQVH FRS\ZULWLQJ DOORZV FRPSDQLHV WR UHDFK WKH SHRSOH
DQG EXVLQHVVHV PRVW OLNHO\ WR EX\ WKHLU SURGXFWV « VLPSO\ E\ VHQGLQJ
OHWWHUV DQG HPDLOV WR WKRVH ZKR KDYH VKRZQ DQ LQWHUHVW LQ VLPLODU
SURGXFWV LQ WKH SDVW�µ — Paul Hollingshead, Co-Founder AWAI and 
Master Copywriter

8JUI UIJT JO NJOE
 UIF GPMMPXJOH GFF SBOHFT SFnFDU BO JOWFTUNFOU JO QSPGFTTJPOBM

IJHI�RVBMJUZ DPQZ
 XSJUUFO CZ USBJOFE FYQFSUT�
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Fee Ranges for the Top 75 Copywriting Projects 
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Web Content And Other  
Online Copywriting
�� 6LWH &RQWHQW $XGLW DQG 5HSRUW

#PPTU TFBSDI SBOLJOHT BOE DPOWFSTJPOT CZ mOEJOH HBQT

opportunities.

�������������

�� .H\ZRUG 5HVHDUFK
*EFOUJGZ UPQ LFZXPSE PQQPSUVOJUJFT JO (PPHMF
 FUD� PO
TQFDJmD UPQJDT�

������������

�� .H\ 0HVVDJH &RS\ 3ODWIRUP
(FU UPQ SFTVMUT JO BMM DIBOOFMT XJUI B iNBTUFS NFTTBHJOH
SPBENBQ�w

�������������

�� +RPH 3DJH &RQWHQW� 6(2 DQG 6DOHV�FRQYHUVLRQ
&RS\ZULWLQJ
4FU UIF TUBHF GPS B HSFBU TJUF FYQFSJFODF UIBU QSPNQUT
DPOWFSTJPOT�

�������������

�� &DWHJRU\ 3DJH 8SGDWH� 6(2 DQG 6DOHV�FRQYHUVLRQ
&RS\ZULWLQJ
3FXSJUF UIF NBJO XFC QBHFT
 TVDI BT "CPVU
 4FSWJDFT

Subscribe. 

������������SDJH

�� 3URGXFW 3DJH 8SGDWH� 6(2 DQG 6DOHV�FRQYHUVLRQ &RS\
(FOFSBUF NPSF USBGmD BOE TBMFT GPS FBDI TQFDJmD QSPEVDU
PS TFSWJDF�

����������SDJH

�� 2UGHU 3DJH�6KRSSLQJ &DUW 6HTXHQFH
3FEVDF BCBOEPO SBUFT EVF UP DPOGVTJPO PS UPP NBOZ TUFQT�

���������

�� 1HZ 3DJH� 6(2 DQG 6DOHV�FRQYHUVLRQ &RS\
6TF QSPGFTTJPOBM
 DPNQFMMJOH DPQZ GPS BMM OFX QSPEVDUT  
BOE TFSWJDFT�

������������SDJH
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&23<:5,7,1* 6(59,&( )(( 5$1*(
�� %DQQHU $G RU 7H[W $G

%SJWF UIF NPTU WJTJUPST UP TQFDJmD EJTDPVOUT PS PUIFS  
QSPNPUJPO QBHFT�

�����������

��� /DQGLQJ 3DJH IRU 6LQJOH 3URPRWLRQ
(FOFSBUF MFBET BOE TBMFT XJUI QSPGFTTJPOBM
  
DPOWFSTJPO�GPDVTFE DPQZ�

�����������

��� 0LFURVLWH
#PPTU TBMFT PO B TVQFS�TQFDJmD XFCTJUF DPOUBJOJOH  
2-5 pages.

�������������

��� $UWLFOH
,FFQ WJTJUPST DPNJOH CBDL BOE TVQQPSU 4&0 TUSFOHUI  
XJUI GSFTI DPQZ�

��������� HDFK

��� ´+RZ�WRµ *XLGH RU 7RXU
1SPWJEF IFMQGVM HVJEFT FYQMBJOJOH IPX B QSPEVDU
 TFSWJDF

PS TJUF XPSLT�

�����������

��� 3UHVV 5HOHDVH
(FU BUUFOUJPO GSPN UIF NFEJB BOE ESJWF BEEJUJPOBM TJUF WJTJUT�

������������
UHOHDVH

��� %ORJ 3RVW
4JOHMF
 UPQJD�TQFDJmD CMPH QPTUT
 XSJUUFO GPS SFBEFST  
and SEO.

����������SRVW

��� %ORJ (GLWRULDO &DOHQGDU DQG 3RVW 6HULHV
$POUJOVPVTMZ HFOFSBUF OFX USBGmD XJUI POHPJOH
 TUSBUFHJD
posts.

����������
FDOHQGDU

����������SRVW

��� 9LGHR 6FULSW
4UBOE PVU XJUI QSPEVDU EFNPOTUSBUJPOT
 IPX�UP UJQT
  
BOE NPSF�

������������
PLQXWH

��� 3RGFDVW 6FULSW
.BLF UIF NPTU PG UIJT NFEJVN XJUI DBQUJWBUJOH  
scripts/copywriting.

������������
PLQXWH

��� )$4V
"OTXFS DPNNPO RVFTUJPOT BTLFE CZ DVTUPNFST  
	HSFBU GPS 4&0
�

�����������
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&23<:5,7,1* 6(59,&( )(( 5$1*(
��� &DVH 6WXG\

0GGFS QSPCMFN�TPMVUJPO�PVUDPNF TUPSJFT GFBUVSJOH B QSPEVDU  
PS TFSWJDF�

�������������

��� 6SHFLDO 5HSRUW �:KLWH 3DSHU�
"UUSBDU FNBJM TJHO�VQT�OFX MFBET XJUI WBMVBCMF

downloadable reports.

�������������

��� (�ERRN
1SPWJEF IJHIMZ VTFGVM JOGPSNBUJPO UP DVTUPNFST WJB  
electronic guides.

�������������

��� 7HVWLPRQLDO
(FOFSBUF TUSPOH
 iSFBM�XPSMEw DSFEJCJMJUZ GPS QSPEVDUT  
PS TFSWJDFT�

���������

��� $XWRUHVSRQGHU (PDLOV �)ROORZ�XS 6HULHV�
%FFQFO DVTUPNFS SFMBUJPOTIJQT BOE�PS ESJWF GPMMPX�VQ
purchases.

������������HPDLO

��� 6WDQG�DORQH (PDLO
3FBDI PVU BOE HSPX TBMFT XJUI TQFDJBM QSPNPUJPOT

JOWJUBUJPOT
 NPSF�

�����������

��� (�QHZVOHWWHU�(�]LQH
.BJOUBJO DVTUPNFS MPZBMUZ XJUI SFHVMBS JTTVFT mMMFE XJUI UJQT
BOE PGGFST�

�����������

��� 3D\�3HU�&OLFN �33&��$GZRUGV &DPSDLJQ
#SFBL UISPVHI TFBSDI DMVUUFS BOE ESJWF USBGmD UP TQFDJmD
landing pages.

���������DG

��� &RPSOHWH 6LWH 5H�'HVLJQ :�&RS\ZULWHU 2YHUVHHLQJ
&RQWHQW )ORZ
&OTVSF FYDFMMFOU VTBCJMJUZ
 4&0
 BOE NFTTBHFT JO B TJUF  
SF�EFTJHO� 	4FQBSBUF GSPN QBHF XSJUJOH�


������������� IRU
&RS\ZULWHU UROH

��� ,Q�3HUVRQ 7UDLQLQJ IRU 6WDII :ULWHUV
$PBDI UIF UFBN PO UIF CFTU DPQZ�4&0 QSBDUJDFT
  
one-on-one. 

�������GD\ SOXV
WUDYHO 	 ORGJLQJ
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&23<:5,7,1* 6(59,&( )(( 5$1*(
��� 3UHVHQWLQJ WR 2WKHU &RPSDQ\ (PSOR\HHV

.BLF TVSF UIFZ VOEFSTUBOE IPX UP BEE DVTUPNFS�GSJFOEMZ
copywriting.

�������GD\ SOXV
WUDYHO 	 ORGJLQJ

��� 7UDLQLQJ 6FULSW�&RS\ZULWLQJ
)FMQ DVTUPNFST VTF B XFCTJUF TFSWJDF PS DPNQMFUF B UBTL�

�����������

��� 7HOHVHPLQDU�:HELQDU 6FULSW
&OTVSF B TNPPUI
 TVDDFTTGVM QSFTFOUBUJPO XJUI B HSFBU
script and slides.

�������������

��� 6XUYH\ :RUGLQJ
(FU UIF NPTU VTFGVM GFFECBDL GSPN DVTUPNFST UISPVHI  
great questions.

�����������

��� &RPSHWLWLYH $QDO\VLV ³ PRUH LQ�GHSWK
4FU UIF DPNQBOZ BQBSU GSPN DPNQFUJUPST XJUI B EFUBJMFE  
DPQZ SFWJFX�

�������������

��� 6RFLDO 0HGLD 6HWXS
$SFBUF BO JOWJUJOH QBHF XJUI SPCVTU "#065 DPOUFOU
 FUD�

�����QHWZRUN

��� 6RFLDO 0HGLD 0DQDJHPHQW� )DFHERRN� 7ZLWWHU� DQG 0RUH
$POTJTUFOUMZ HSPX XJUI QPTUJOH�NPOJUPSJOH ��� IPVST�EBZ
  
� EBZT�XFFL�

�������������
SHU PRQWK

��� 6RFLDO 0HGLD $G &DPSDLJQ
"UUSBDU -JLFT
 4IBSFT
 BOE DPOWFSTJPOT XJUI TVQFS�UBSHFUFE
social ads.

����

��� &RPSDQ\ 'HVFULSWLRQ� *RRJOH�� 2WKHU 5HYLHZ 6LWHV�
'LUHFWRULHV
.BLF TVSF DVTUPNFST DIPPTF ZPV JO (PPHMF�
 :FMQ

Angie’s List, others.

��������
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0GnJOF $PQZXSJUJOH 4FSWJDFT
��� 'LUHFW 0DLO� 6LPSOH 6DOHV /HWWHU ZLWK 2UGHU )RUP

(FOFSBUF JNNFEJBUF TBMFT�SFWFOVF GSPN B QPXFSGVM MFUUFS�
��������������

��� 'LUHFW 0DLO� /HDG�*HQHUDWLRQ 3DFNDJH
&OTVSF NFTTBHF TVDDFTT�DPOUJOVJUZ UISPVHI FOWFMPQF
  
letter, card, etc.

��������������

��� 'LUHFW 0DLO� )LQDQFLDO� +HDOWK� RU ,QIR�0DUNHWLQJ
3XEOLVKHUV
(FOFSBUF UIPVTBOET PG TVCTDSJQUJPOT UISPVHI FYUFOTJWF
TBMFT QBDLBHFT�

��������������� 
Plus royalties

	TFF QBHF ��


��� 'LUHFW 0DLO� +RXVH )LOH
 Sell directly to current buyers.

���������������

��� 'LUHFW 0DLO� $FTXLVLWLRQ /LVW
#VJME B OFX QPPM PG CVZFST�

���������������

��� 'LUHFW 0DLO� 5HQHZDO 6HULHV
3FUBJO PS VQHSBEF TVCTDSJCFST
 NFNCFST
 PS QSPEVDU
buyers.

�������������� 
SHU OHWWHU

��� 'LUHFW 0DLO� %ODQNHW 5HQHZDO ,QVHUW
1SPNQU SFOFXBMT�VQHSBEFT XJUI B TJOHMF
 TUSPOH NFTTBHF�

������������� 

��� 'LUHFW 0DLO� 6HOI�0DLOHU
 Grow leads, sales, registrants, etc. with an engaging piece.

�����������

��� 'LUHFW 0DLO� 3RVWFDUG RU 'RXEOH 3RVWFDUG
4UBZ JO UIF iLFFQw QJMF PG NBJM BOE QSPNQU BDUJPO�

�����������

��� 7HOHPDUNHWLQJ 6FULSW
.BLF DBMMT UIBU BSF iXFMDPNFE
w MFBEJOH UP DPOWFSTJPOT�

�����������

��� %URFKXUH ���SDQHO�
4VDDJODUMZ BOE DMFBSMZ FYQMBJO IPX B QSPEVDU�TFSWJDF
CFOFmUT QSPTQFDUT�

������������SDJH
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��� %URFKXUH ���SDQHO RU ODUJHU�

&YQBOE UIF QPXFS PG DIBSUT
 UBCMFT
 BOE PUIFS JOGPSNBUJPO
UP DPOWFSU�

������������SDJH

��� 6HOO 6KHHW
(JWF TBMFT SFQT FYDFMMFOU QSPEVDU EFUBJMFST UP VTF XJUI
prospects.

�����������

��� 3ULQW $G
$BQUJWBUF CVZFST XJUI B TUSPOH BE 	RVBSUFS�QBHF UP GVMM�
QBHF
�

�����������

��� $GYHUWRULDO
1PTJUJPO B QSPEVDU�TFSWJDF BT 5)& TPMVUJPO WJB B  
NBHB[JOF�TUZMF BSUJDMF�

������������

��� 7UDGH 6KRZ 0DWHULDOV
(SBC BUUFOUJPO BU CVTZ TIPXT XJUI CPME
 DVTUPNFS�GPDVTFE
NBUFSJBMT�

��������������

��� 5DGLR &RPPHUFLDO
4UBOE PVU XJUI B DMFWFS DPODFQU BOE DPQZ GPS B �� PS
60-second spot.

�������������

��� 5DGLR 'LUHFW�5HVSRQVH &RPPHUFLDO
 Generate orders with an appealing direct-sale spot.

������������� HDFK

��� 79 &RPPHUFLDO
.BLF B CJH JNQSFTTJPO XJUI B TUSPOH �� PS ���TFDPOE TQPU�

�������������

��� 6WRUH 6LJQ
"EE FYDJUFNFOU UP TJHOT BCPVU TQFDJBM TBMF PGGFST
  
USJBM PGGFST
 FUD�

����������VLJQ

��� &RXSRQ
4UBOE PVU BOE ESJWF TBMFT XJUI BQQFBMJOH DPVQPO
QSPNPUJPOT�

����������FRXSRQ

��� 3RVWHU
.BLF UIF NPTU PG BO BSSFTUJOH JNBHF BOE B TIPSU
 QPXFSGVM
NFTTBHF�

����������SRVWHU
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��� $QQXDO 5HSRUW

.BLF TVSF UIF $PNQBOZ 0WFSWJFX JT VOJRVFMZ BQQFBMJOH  
UP JOWFTUPST�

�������������

��� 3DFNDJLQJ
4FU UIF QSPEVDU BQBSU XJUI DMFBS
 DMFWFS QBDLBHF�MBCFM
NFTTBHJOH�

�����������

��� &RQGXFWLQJ &XVWRPHU ,QWHUYLHZV
$PMMFDU UIF CFTU QPTTJCMF JOGPSNBUJPO GSPN DVTUPNFST GPS
better copy.

����������HDFK

��� (YHQW 0DWHULDOV
.BLF BO JNQSFTTJPO BU TBMFT NFFUJOHT
 BXBSET  
banquets, etc.

��������������

��� 6SHHFK :ULWLQJ
(FU B TUBOEJOH PWBUJPO BU CVTJOFTT HBUIFSJOHT
 GVOESBJTJOH
dinners, etc. 

��������������

��� *KRVWZULWLQJ D %RRN
)BWF B XSJUFS QSFQBSF BO FYDFMMFOU NFNPJS PS  
CVTJOFTT CPPL�

���������������

��� +RZ�WR *XLGH �VXFK DV D %X\LQJ *XLGH� RU
´7LSVµ %RRNOHW
)BOE PVU IFMQGVM QSJOUFE HVJEFT BOE CPPLMFUT UP DVTUPNFST�

������������

��� &RUSRUDWH +LVWRU\ &RPSLODWLRQ
1SFTFOU DPNQBOZ IJTUPSZ JO JUT CFTU MJHIU JO B CPPL

CSPDIVSF
 WJEFP
 FUD�

���������������

��� 3URGXFW RU 3URJUDP 1DPLQJ
%FWFMPQ B QJQFMJOF PG FYDFMMFOU QSPEVDU OBNF JEFBT  
and taglines. 

�������������

��� 7UDLQLQJ 0DQXDOV �QRQ�VRIWZDUH�WHFKQLFDO�
1SPWJEF FGGFDUJWF FNQMPZFF USBJOJOH GPS DBMM DFOUFST

processes, etc.

��������������
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��� (PSOR\HH�+XPDQ 5HVRXUFHV 0DWHULDOV

&YQMBJO FNQMPZFF CFOFmUT JOGP�HVJEFMJOFT UP XPSLFST BU  
BMM MFWFMT�

��������������

��� :HOFRPH 3DFNHW
)FMQ NFNCFST�TVCTDSJCFST VOEFSTUBOE BMM UIF CFOFmUT  
and how-to’s. 

��������������

��� &RS\ &ULWLTXH
4USFOHUIFO SFTVMUT XJUI B QSPGFTTJPOBM SFWJFX BOE
SFDPNNFOEBUJPOT�

�����������

��� &ROODWHUDO $XGLW
3FWJFX DPNQBOZ NBUFSJBMT 	BMM DIBOOFMT
 UP ESJWF
consistent results.

����������KRXU

��� 0DUNHWLQJ 6WUDWHJ\� 3ODQQLQJ� &RQVXOWLQJ
*NQSPWF PVUDPNFT XJUI B GSFTI MPPL BU WBSJPVT  
NBSLFUJOH BQQSPBDIFT�

����������KRXU
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• *UHDW FRS\ZULWHUV ZRUN WR PHHW SURMHFW GHDGOLQHV� QRW DQ KRXUO\ UDWH�  
8JUI QSPKFDU SBUFT
 FWFSZPOF FMJNJOBUFT DMPDL�XBUDIJOH� .FFUJOHT
 QIPOF
DBMMT
 SFTFBSDI
 BOE PUIFS BTQFDUT BSF GBDUPSFE JOUP QSPKFDU FTUJNBUFT

GSFFJOH VQ UIF XSJUFS UP GPDVT PO FYDFMMFOU XPSL�

*U�T NVDI NPSF DPNNPO UP QMBO DPQZXSJUJOH CVEHFUT JO UIF GPMMPXJOH UISFF XBZT�

Project Based

5IJT JT B WFSZ DPNNPO CVEHFU BQQSPBDI BOE JU�T RVJUF TJNQMZ CBTFE PO UIF
QSPKFDU TDPQF
 UIF OVNCFS PG JUFNT UP CF JODMVEFE
 GFF SBOHFT MJTUFE JO UIJT
SFQPSU
 BOE TP GPSUI� 8JUI UIJT BSSBOHFNFOU
 DPQZXSJUFST PGUFO JOWPJDF ��� PG UIF
UPUBM CVEHFU BT B EFQPTJU CFGPSF XPSL CFHJOT
 BOE ��� VQPO EFMJWFSZ PG UIF mOBM
DPQZ� 4PNF DPQZXSJUFST JOWPJDF ���� PG UIF QSPKFDU VQ GSPOU�

Monthly Retainer

'PS POHPJOH DPQZXSJUJOH
 TVDI BT NPOUIMZ CMPH QPTUT PS F�OFXTMFUUFST
 JU�T PGUFO
TNBSU UP CVEHFU B SFUBJOFS BSSBOHFNFOU� 5IJT UZQF PG BSSBOHFNFOU TQFMMT PVU UIF
EFMJWFSBCMFT BOE NPOUIMZ SBUF
 VTVBMMZ GPS B ��NPOUI PS ���NPOUI QFSJPE 	TVDI
BT � CMPH QPTUT QFS NPOUI BU 999 QFS QPTU

 BOE UIF DPQZXSJUFS TFOET BO JOWPJDF
BU UIF CFHJOOJOH PG FBDI NPOUI GPS UIF VQDPNJOH NPOUI�T XPSL� " iUSJBM QFSJPEw
NBZ CF JODMVEFE
 TVDI BT � NPOUIT� "OE
 RVJUF PGUFO
 UIFSF�T B ���EBZ XSJUUFO
DBODFMMBUJPO DMBVTF PO UIF QBSU PG UIF NBSLFUFS BOE UIF DPQZXSJUFS
 VOMFTT B
TMJHIU EJTDPVOU XBT QSPWJEFE GPS MPDLJOH JO B ���NPOUI BHSFFNFOU 	PS B TJNJMBS
DPNNJUNFOU
�

Royalties

*G UIF DPNQBOZ JT TFU VQ UP USBDL TBMFT BOE QBZ SPZBMUJFT GPS FBDI DBNQBJHO
 UIJT
DBO BMTP CF B CFOFmDJBM BSSBOHFNFOU GPS NBSLFUFST BOE DPQZXSJUFST CFDBVTF
FWFSZPOF XJOT XIFO UIF DPQZ JT TVDDFTTGVM� $PQZXSJUFST UZQJDBMMZ HFU QBJE
BOZXIFSF GSPN �� UP �� PG FWFSZ TBMF� 5IBU�T on top PG BO VQ�GSPOU XSJUJOH
GFF� *U�T MJLF B DPNNJTTJPO y PS B CPOVT� )FSF�T BO FYBNQMF PG B OFXTMFUUFS
TVCTDSJQUJPO TFSWJDF TFOEJOH ���
��� NBJMFE MFUUFST BOE HFUUJOH B �� SFTQPOTF�
5IF DPQZXSJUFS HPU B ���
��� XSJUJOH GFF
 VQ GSPOU
 BOE B �� SPZBMUZ� 5IF MFUUFS

How to Create the Right Copywriting Budget
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IFMQFE TFMM ��
���
��� XPSUI PG TVCTDSJQUJPOT� "U B �� SPZBMUZ � UIBU�T BO FYUSB
���
��� QBJE UP UIF DPQZXSJUFS� "MUPHFUIFS
 UIBU�T ���
���� *G UIF MFUUFS EPFT
FWFO CFUUFS
 UIF DPQZXSJUFS NBLFT NVDI NPSF JO SPZBMUJFT� &WFSZPOF SFBQT UIF
rewards.

)FSF�T TPNFUIJOH FMTF UP DPOTJEFS� $PQZXSJUJOH GPS POF QSPKFDU JT SBSFMZ B  
iTUBOE�BMPOFw FGGPSU PS B POF�BOE�EPOF EFMJWFSBCMF�

"T XF NFOUJPOFE FBSMJFS JO UIJT SFQPSU
 FGGFDUJWF NBSLFUJOH JOWPMWFT B TUFBEZ
TUSFBN PG DVTUPNFS�GPDVTFE DPQZXSJUJOH
 EFMJWFSFE UP UBSHFUFE BVEJFODFT
UISPVHI B UIPVHIUGVM NJY PG DIBOOFMT�

*O BEEJUJPO
 VTVBMMZ POF QJFDF PG DPQZXSJUJOH DPOOFDUT UP BOPUIFS y TVDI BT BO
FNBJM PGGFS MJOLJOH UP B MBOEJOH QBHF XIFSF UIF UBSHFU QSPTQFDU DBO EPXOMPBE B
TQFDJBM SFQPSU� "MM UISFF PG UIPTF JUFNT 	FNBJM
 MBOEJOH QBHF
 BOE SFQPSU
 OFFE UP
CF DPOOFDUFE XJUI DPOTJTUFOU
 WBMVBCMF NFTTBHFT BOE DBMMT�UP�BDUJPO�

5IFSFGPSF
 XIFO EFWFMPQJOH B DPQZXSJUJOH CVEHFU
 WKLQN LQ WHUPV RI DQ
RQJRLQJ� KLJKO\ YDOXDEOH LQYHVWPHQW LQ EUDQG VXFFHVV� You can certainly 
SPMM PVU QSPKFDUT JO QIBTFT
 CVU VMUJNBUFMZ
 ZPV TIPVME EFWFMPQ BO FGGFDUJWF
iNBSBUIPOw NBSLFUJOH QMBO
 OPU B TIPSU TQSJOU�

How to Create the Right Copywriting Budget
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"OE UIJT USFOE JT PO UIF VQTXJOH
 BT FWJEFODFE CZ UIJT TUBUJTUJD GSPN UIF TBNF
report. 

´0RUH %�% PDUNHWHUV VD\ WKH\ DUH FKDOOHQJHG ZLWK ÀQGLQJ WUDLQHG FRQWHQW
PDUNHWLQJ SURIHVVLRQDOV WKLV \HDU ����� WKDQ ODVW \HDU ������µ

4P XIFSF DBO ZPV UVSO GPS IFMQ 5IF mSTU TUFQ JT UP SFDPHOJ[F B TLJMMFE DPQZXSJUFS
when you’re on the hunt.

Recognizing a Great Copywriter

5IFSF BSF UIPVTBOET PG DPQZXSJUFST PVU UIFSF
 BOE NBOZ PG UIFN BSF OPU
RVBMJmFE UP XSJUF EJSFDU�SFTQPOTF DPQZ PS DPOUFOU UIBU 803,4
 FWFO UIPVHI
UIFZ DMBJN UP LOPX IPXþ "T XF NFOUJPOFE CFGPSF
 WFSZ GFX DPQZXSJUFST IBWF UIF
EFFQ VOEFSTUBOEJOH PG XSJUJOH FOHBHJOH
 QFSTVBTJWF
 BOE BDUJPO�PSJFOUFE DPQZ�

:PVS HPBM JT UP SFDPHOJ[F UIF SFBM EFBM
 BOE XF�MM TIPX ZPV IPX JO B NPNFOU�

%XW ÀUVW� FRQVLGHU ÀQGLQJ D VNLOOHG ZULWHU ZLWK H[SHULHQFH LQ \RXU
QLFKH LQGXVWU\�

5IF WBMVF PG ZPVS DPQZXSJUFS JOWFTUNFOU � BOE UIF POHPJOH SFUVSO � XJMM CF
NVDI IJHIFS JG UIF XSJUFS OPU POMZ VOEFSTUBOET HSFBU DPQZXSJUJOH
 CVU BMTP IBT
FYQFSJFODF JO ZPVS OJDIF NBSLFU� )F PS TIF BMSFBEZ LOPXT ZPVS QSPTQFDUT BOE
UIFJS OFFET� UIF JOEVTUSZ MBOHVBHF� UIF CVTJOFTT DMJNBUF� JOEVTUSZ USFOET BOE
QSPEVDUT� DPNQFUJUJWF DPOTJEFSBUJPOT� JOEVTUSZ DIBMMFOHFT� BOE NVDI NPSF� 5IF
DPQZXSJUFS�T MFBSOJOH DVSWF XPVME CF WFSZ TIPSUþ *U XPVME CF WFSZ FBTZ GPS UIF
XSJUFS UP GPDVT PO VOEFSTUBOEJOH ZPVS VOJRVF QSPEVDUT�TFSWJDFT BOE XIBU NBLFT
UIFN UIF CFTU PQUJPOT PVU UIFSF�

5IFSFGPSF
 XF SFDPNNFOE TUBSUJOH XJUI B OBSSPX OJDIF�GPDVTFE DPQZXSJUFS
TFBSDI BOE UIFO CSPBEFOJOH JU JG ZPV EPO�U mOE BO JOEVTUSZ�TQFDJmD SFTPVSDF�
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Finding a Skilled Copywriter

$VSJPVT XIFSF UP TUBSU ZPVS TFBSDI 5SZ UIFTF GPVS TUSBUFHJFT y

�� 8VH *RRJOH DQG RWKHU VHDUFK HQJLQHV WR ORRN IRU LQGXVWU\�VSHFLÀF ZULWHUV�
5ZQF JO B TFBSDI QISBTF UIBU SFnFDUT ZPVS QSFDJTF OFFE
 TVDI BT UIF
GPMMPXJOH FYBNQMFT�

• “>QLFKH@ FRS\ZULWHUw 	imUOFTT DPQZXSJUFSw


• “>QLFKH@ FRQWHQW ZULWHUw 	iJOEVTUSJBM DPOUFOU XSJUFSw


• “>QLFKH@ %�% FRS\ZULWHUw 	iVUJMJUJFT #�# DPQZXSJUFSw


• “>QLFKH@ EORJ ZULWHU RU EORJJHUw 	iXFEEJOH CMPH XSJUFSw


• “>QLFKH@ 6(2 FRS\ZULWHUw 	iGPPE BOE XJOF 4&0 DPQZXSJUFSw


• “>QLFKH@ FDVH VWXG\ ZULWHUw 	imOBODJBM DBTF TUVEZ XSJUFSw


• “>QLFKH@ GLUHFW PDLO FRS\ZULWHUw PS iEJSFDU SFTQPOTF DPQZXSJUFSw  
	iGVOESBJTJOH EJSFDU NBJM DPQZXSJUFSw


�� %URZVH WKURXJK WKH $:$, 'LUHFWRU\ RI 3URIHVVLRQDO )UHHODQFH :ULWHUV�
5IJT SFTPVSDF JODMVEFT NFNCFST PG "8"*�T The Professional Writers’ Alliance
� UIF mSTU FWFS QSPGFTTJPOBM PSHBOJ[BUJPO EFEJDBUFE UP IFMQJOH XSJUFST
JO UIF EJSFDU�SFTQPOTF JOEVTUSZ JNQSPWF UIFJS TLJMMT
 OFUXPSL XJUI XSJUFST
BOE NBSLFUFST
 BOE mOE FYDJUJOH QSPKFDUT� In this Directory
 ZPV�MM mOE BO
BMQIBCFUJDBM MJTUJOH PG DPQZXSJUFST� $MJDL PO BOZ QSPmMF UP MFBSO NPSF�

�� 3RVW \RXU SURMHFW RU RYHUDOO QHHG RQ 'LUHFW5HVSRQVH-REV�FRP�
5IJT SFTPVSDF
 NBOBHFE CZ "8"*
 JT UIF POMZ POMJOF KPC CPBSE UIBU�T UJFE
UP 4,*--&% DPQZXSJUFST XIP IBWF "8"* USBJOJOH� "MM ZPV EP JT WJTJU UIF
GSFF %JSFDU3FTQPOTF+PCT�DPN XFCTJUF BOE QPTU ZPVS GSFFMBODF PS GVMM�UJNF
DPQZXSJUJOH OFFE� :PV�MM SFDFJWF JORVJSJFT GSPN RVBMJmFE DPQZXSJUFST BOE UIFO
ZPV DBO UBLF JU GSPN UIFSF�

http://www.awaionline.com/freelancer-directory/
http://www.directresponsejobs.com/marketers/
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�� 0HHW KXQGUHGV RI FRS\ZULWHUV IDFH�WR�IDFH DW WKH DQQXDO $:$, %RRWFDPS
DQG -RE )DLU�
5IJT BOOVBM DPQZXSJUJOH FWFOU JT OPU POMZ UIF XPSME�T CFTU USBJOJOH HSPVOE
GPS DPQZXSJUFST PG BMM MFWFMT
 JU�T B NBSLFUFS�T ESFBNþ 5IBU�T CFDBVTF ZPV DBO
NFFU USBJOFE DPQZXSJUFST BOE EJTDVTT ZPVS OFFET POF�PO�POF XJUI UIFN�
:PV DBO HFU UP LOPX TFWFSBM XSJUFST BOE FODPVSBHF UIFN UP TVCNJU 4QFD
"TTJHONFOUT PS TBNQMFT� :PV�MM IBWF B DPOOFDUJPO GPS GPMMPX�VQ� 'PS EFUBJMT
PO UIJT GSFF TFSWJDF
 WJTJU "8"*�T +PC 'BJS GPS .BSLFUFST QBHF. 

2QFH \RX LGHQWLI\ D FRS\ZULWHU \RX·G OLNH WR FRQVLGHU « KHUH DUH VRPH
LQVLGHU WLSV IRU HYDOXDWLQJ KLV RU KHU VXLWDELOLW\ IRU \RXU QHHGV�

• 'JSTU
 SFBDI PVU UP UIF XSJUFS	T
 CZ FNBJM PS QIPOF
 UFMMJOH UIFN XIBU ZPV�SF
MPPLJOH GPS� )BWF UIFN XSJUF ZPV B MFUUFS JO SFTQPOTF
 FYQMBJOJOH XIZ
UIFZ�SF B HPPE mU� :PV XBOU UP mOE PVU JG UIFZ IBWF FYQFSJFODF JO UIF UZQF
PG XSJUJOH ZPV OFFE
 BT XFMM BT BOZ FYQFSJFODF PS DPOOFDUJPOT UP ZPVS
OJDIF JOEVTUSZ� :PV DBO BTL UP TFF XSJUJOH TBNQMFT UPP
 PG DPVSTF
 CVU UIJT
mSTU MFUUFS XJMM UFMM ZPV B -05 BCPVU FBDI XSJUFS�T TLJMMT
 QSPGFTTJPOBMJTN

DPNNVOJDBUJPO TUZMF
 BOE BCJMJUZ UP XSJUF QFSTVBTJWF DPQZ
 DPOWJODJOH ZPV
UP DIPPTF UIFNþ

• 3FRVFTU XPSL TBNQMFT�1%'T BOE BTL GPS MJOLT UP XFCTJUFT UIF DPQZXSJUFS
IBT XSJUUFO 	JG BQQMJDBCMF
� 4FF XIBU ZPV UIJOL XIFO ZPV SFDFJWF UIF
TBNQMFT� %P UIFZ FYDJUF ZPV PS MFBWF ZPV nBU 5IFTF BSF UFMMUBMF TJHOT PG
XIFUIFS PS OPU UIF XSJUFS JT SJHIU GPS ZPV�

• 0GGFS B 4QFD "TTJHONFOU UP UIF DPQZXSJUFS� TPNFUIJOH TJNJMBS UP UIF
QSPKFDU ZPV OFFE� 5IJT DPVME CF B TJNQMF iIFBEMJOF BOE MFBEw BTTJHONFOU
UP TFF IPX UIF DPQZXSJUFS IBOEMFT UIF TQFD� UIF RVFTUJPOT UIF XSJUFS BTLT

the copy ideas he or she presents to you, and the way they’re presented 
to you.

• 3FWJFX UIF DPQZXSJUFS�T XFCTJUF UP HFU B HSFBUFS TFOTF PG UIF XSJUJOH
TUZMF
 BQQSPBDI
 NFUIPET
 QSPGFTTJPOBMJTN
 BOE PUIFS BUUSJCVUFT UIBU
EFNPOTUSBUF XIFUIFS PS OPU UIJT JT B XSJUFS ZPV�E MJLF UP XPSL XJUI� *T UIF
TJUF UFSSJCMZ PVUEBUFE PS NPEFSO BOE DMJFOU�GPDVTFE "HBJO
 FBDI XSJUFS�T
XFCTJUF JT B SFnFDUJPO PG UIFN�

http://www.awaionline.com/jobfair/marketers/
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Planning Your Copywriting Process

0ODF ZPV�WF IJSFE B DPQZXSJUFS
 FYQFDU IJN PS IFS UP QMBZ B SPMF JO TFFJOH UIF
QSPKFDU BMM UIF XBZ UISPVHI UP DPNQMFUJPO� 5IF DPQZ JTO�U KVTU B 8PSE EPDVNFOU�
*U DPNFT UP MJGF JO BO FNBJM
 MBOEJOH QBHF
 XFCTJUF
 PS NBJMFE QJFDF� 5P FOTVSF
TVDDFTT
 NBLF TVSF UIF DPQZXSJUFS JT BCMF UP DPMMBCPSBUF XJUI ZPVS NBSLFUJOH
UFBN 	EFTJHOFS
 QSPHSBNNFS
 FUD�
� 5IJT JODSFBTFT UIF DIBODFT UIBU FWFSZPOF�T
IBSE XPSL JT HPJOH UP QBZ PGG XIFO ZPVS DBNQBJHO PS XFCTJUF JT MBVODIFEþ

8IFO ZPV CFHJO XPSLJOH XJUI B DPQZXSJUFS
 ZPV NBZ CF BTLFE UP DPNQMFUF
B RVFTUJPOOBJSF TVDI BT B $SFBUJWF #SJFG UP PVUMJOF UIF CVTJOFTT NJTTJPO

DPNQFUJUJWF DMJNBUF
 VOJRVF QPTJUJPOJOH
 FUD� 5IJT JOGPSNBUJPO XJMM IFMQ ZPVS
DPQZXSJUFS EP UIF CFTU XPSL GPS ZPV�

*O BEEJUJPO
 ZPV�MM XBOU UP QSPWJEF UIF GPMMPXJOH NBUFSJBMT BOE EBUB UP CSJOH ZPVS
DPQZXSJUFS VQ UP TQFFE�

• -JOLT UP BMM ZPVS POMJOF NBUFSJBMT� BMM DVSSFOU XFCTJUFT
 MBOEJOH QBHFT

online articles

• 4BNQMFT PG BOZ POMJOF NBSLFUJOH FGGPSUT� FNBJMT
 F�OFXTMFUUFST

QSPNPUJPOT
 TQFDJBM SFQPSUT
 XIJUF QBQFST
 FUD�

• 4BNQMFT PG QSJOUFE NBUFSJBMT� DPNQBOZ CSPDIVSFT
 EJSFDU�NBJM DBNQBJHOT

TFMM TIFFUT
 BET
 QBDLBHJOH
 QSJOUFE OFXTMFUUFST
 USBEF TIPX NBUFSJBMT
 FUD�

• 5FTUJNPOJBMT
 FOEPSTFNFOUT
 BOE DBTF TUVEJFT

• #SBOEJOH TUZMFCPPL PS HVJEFMJOFT JG BWBJMBCMF 	GPS EJSFDUJPO PO QISBTFT

MPHPT
 BOE DPMPST UIBU NVTU CF VTFE PO UIF TJUF � BMTP BOZ QIPUPT PS
CSBOEJOH MPHP JNBHFT
 

• &NBJM QFSGPSNBODF
 TVDI BT 0QFO 3BUFT BOE $MJDL�5ISPVHI�3BUFT

• %JSFDU�NBJM SFTQPOTF SBUFT TVDI BT DPOWFSTJPO UP MFBET PS TBMFT
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• 8FCTJUF USBGmD SFQPSUT
 FJUIFS GSPN ZPVS IPTU DPNQBOZ PS GSPN (PPHMF
"OBMZUJDT� 5IFTF NPOUIMZ SFQPSUT HJWF ZPVS DPQZXSJUFS B XFBMUI PG TUBUJTUJDT
BCPVU TJUF QFSGPSNBODF
 TVDI BT�

 - 1BHF IJUT 	UPUBM OVNCFS PG QBHF WJFXT
 SFRVFTUT GPS JNBHFT
  
EPXOMPBEBCMF mMFT


 - 1BHF WJTJUT 	IPX NBOZ VOJRVF WJTJUPST MBOEFE PO UIF TJUF


 - 1BHFT WJTJUFE NPTU PGUFO 	JOEJDBUJOH XIJDI QBHFT BSF NPSF QPQVMBS


 - "CBOEPO TUBUJTUJDT 	XIJDI QBHFT XFSF MBTU TFFO CFGPSF WJTJUPST MFGU
UIF TJUF


 - 4FBSDI FOHJOF USBGmD 	XIJDI TFBSDI FOHJOFT SFGFSSFE UIF TJUF UP WJTJUPST


 - ,FZXPSET FOUFSFE 	LFZXPSET VTFE CZ WJTJUPST UIBU NPOUI �  
FTQFDJBMMZ WBMVBCMF


 - #SPXTFS USBGmD 	XIJDI CSPXTFST WJTJUPST BSF VTJOH � $ISPNF

'JSFGPY
 4BGBSJ
 FUD� BT XFMM BT TPVSDFT PG USBGmD
 LFZXPSET VTFE
  
BOE NPSF
 

([SHFWHG 'HOLYHUDEOHV� 7LPHWDEOH� DQG $SSURYDO 3URFHVV

5IF DPQZXSJUFS TIPVME DMFBSMZ PVUMJOF JO B GPSNBM BHSFFNFOU UIF TQFDJmD TFSWJDFT
CFJOH QSPWJEFE� 'PS FYBNQMF� BO FNBJM BOE MBOEJOH QBHF TFSJFT� 4FBSDI &OHJOF
0QUJNJ[BUJPO GPS �� XFC QBHFT� � CMPH QPTUT B NPOUI� B EJSFDU�NBJM QBDLBHF
JODMVEJOH BO FOWFMPQF
 ��QBHF TBMFT MFUUFS
 BOE PSEFS GPSN� FUD� "OE
 UIJT
BHSFFNFOU XJMM JODMVEF UIF BHSFFE�VQPO GFFT GPS FBDI QSPKFDU FMFNFOU� 5IJT
FMJNJOBUFT TVSQSJTFT�

/FYU
 ZPV�MM XBOU UP XPSL PVU B TQFDJmD TDIFEVMF XJUI UIF DPQZXSJUFS
 JOEJDBUJOH
IPX MPOH FBDI TUFQ XJMM UBLF� 'PS FYBNQMF
 B XFC DPQZXSJUJOH QSPKFDU NBZ JODMVEF�

t 4USBUFHJD QMBOOJOH� � XFFLT
t $POUFOU NBQQJOH�DPQZ NFTTBHF QMBUGPSN� � XFFLT
t $PQZXSJUJOH DPNQMFUF ESBGUT� � XFFLT
t $PPSEJOBUJOH XJUI UIF XFC UFBN� � XFFLT� EFQFOEJOH PO UVSOBSPVOE UJNFT
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)PXFWFS
 IBWJOH TBJE UIBU
 NBOZ QSPQPTBMT EP OPU JODMVEF B TQFDJmD UJNFUBCMF
CFDBVTF UIF DPQZXSJUFS NBZ OFFE UP XPSL JU PVU XJUI ZPV BOE ZPVS UFBN� 5IJT
IBQQFOT NPSF PGUFO UIBO OPU UP CBMBODF FWFSZPOF�T TDIFEVMFT
 CVU JU�T XPSUI
NFOUJPOJOH UJNFUBCMFT JO DBTF ZPV XBOU UIFN TQFMMFE PVU BT NVDI BT QPTTJCMF JO
the proposal.

" XPSE BCPVU BQQSPWBM TUBHFT� *U�T BMXBZT HPPE UP QMBO PO CFJOH BWBJMBCMF BOE
nFYJCMF BT UIF DPQZXSJUJOH QSPKFDU QSPHSFTTFT
 TP ZPV DBO QSPWJEF GFFECBDL BOE
BQQSPWBMT JO B UJNFMZ NBOOFS BOE LFFQ UIJOHT PO TDIFEVMF�

What Trained Copywriters Mean for  
Your Business 

5ISPVHIPVU UIJT SFQPSU
 XF�WF NFOUJPOFE "8"* BT B USBJOJOH SFTPVSDF GPS
DPQZXSJUFST� 0VS QSPHSBNT � JODMVEJOH UIF GPVOEBUJPOBM QSPHSBN
 AWAI’s  
The Accelerated Program for Six- Figure Copywriting � FODPNQBTT OFBSMZ
FWFSZ UZQF PG XSJUJOH QSPKFDU MJTUFE JO UIF )HH 5DQJHV IRU WKH 7RS ��
&RS\ZULWLQJ 3URMHFWV, QMVT XF USBJO DPQZXSJUFST PO IPX UP XPSL FGGFDUJWFMZ XJUI
DMJFOUT BT JOEFQFOEFOU GSFFMBODFST PS PO�TUBGG XSJUFST
 FNQMPZ CFTU QSBDUJDFT

BOE EFMJWFS FGGFDUJWF DPQZ UIBU XJMM IFMQ ZPV NFFU ZPVS HPBMT�

5IPVTBOET PG DPQZXSJUFST IBWF DPNQMFUFE PVS WBSJPVT QSPHSBNT
 BOE B IVHF
OVNCFS PG UIFN BSF QSPWJEJOH FYDFQUJPOBM SFTVMUT UP DMJFOUT UPEBZ�

.BKPS DPNQBOJFT BOE NBSLFUJOH BTTPDJBUJPOT LOPX BCPVU PVS QSPHSBNT BOE
BDUJWFMZ TFFL PVU USBJOFE "8"* XSJUFST� i"8"* USBJOFEw JT B CJH ESBX BOE
NBOZ NBSLFUFST FBHFSMZ BUUFOE PVS BOOVBM +PC 'BJS� -BTU ZFBS
 UIF GPMMPXJOH
DPNQBOJFT XFSF BNPOH UIF ��� CVTJOFTTFT MPPLJOH UP NFFU TLJMMFE DPQZXSJUFST
BU PVS +PC 'BJS� "HPSB 'JOBODJBM 1VCMJTIJOH
 #PBSESPPN *OD�
 5IF *OTUJUVUF
GPS /BUVSBM )FBMJOH
 *OUFSOBUJPOBM -JWJOH
 5IF .PUMFZ 'PPM
 /FXTNBY .FEJB

4PWFSFJHO 4PDJFUZ
 4UBOTCFSSZ � "TTPDJBUFT
 and Weiss Research.

5IFZ LOPX UIBU "8"*�USBJOFE XSJUFST IBWF UIF DIPQT UP EP HSFBU XPSL�

http://www.awaionline.com/copywriting/p/
http://www.awaionline.com/copywriting/p/
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´, FDQ·W UXQ P\ EXVLQHVV ZLWKRXW FRS\ZULWHUV� 7KH\ DUH WKH OLIHEORRG
RI P\ VXFFHVV�µ — Paul Romano, President, Uniscience  
Group/Healthier You

“:H ZHUH YHU\ LPSUHVVHG ZLWK WKH $:$, ZULWHUV· XQGHUVWDQGLQJ
RI ZKDW ZH ZDQWHG DQG RI GLUHFW PDUNHWLQJ IXQGDPHQWDOV� These 
ZULWHUV DUH ZHOO WUDLQHG� :H KDG D UHDOO\ KDUG WLPH VHOHFWLQJ ZULWHUV
WR WHVW IURP LW� EXW D IHZ UHDOO\ VWRRG RXW� :H·UH QRZ ZRUNLQJ ZLWK RQH
ZULWHU DQG ZLOO SRWHQWLDOO\ KLUH D VHFRQG RQH DV ZHOO� 7KDQNV� $:$,�µ
³ Julie Broad, Rev N You With Real Estate 
 

´7KHUH LV QR GLIIHUHQFH EHWZHHQ JUHDW HGLWRULDO DQG JUHDW PDUNHWLQJ
LQ WKLV EXVLQHVV� <RX·UH MXVW WU\LQJ WR FRQYLQFH SHRSOH WR WDNH DQ
DFWLRQ ZLWK ZRUGV� 7KDW·V ZKDW ERWK RI WKRVH WKLQJV DUH� 2Q WKH RQH
KDQG� \RX·UH WU\LQJ WR JHW WKHP WR LQYHVW ZLWK \RX� RQ WKH RWKHU KDQG�
\RX·UH WU\LQJ WR JHW WKHP WR EX\ VRPHWKLQJ \RX·UH VHOOLQJ WKHP�µ  
— Cindy Butehorn, NetEffect Marketing

´,·P DOZD\V ORRNLQJ IRU VWURQJ FRS\ZULWHUV WR UHFUXLW QHZ VXEVFULEHUV
DQG VHOO SURGXFWV� , FDQ QHYHU KDYH WRR PDQ\ JRRG ZULWHUV� ,·YH VHHQ
$:$,·V SURJUDP� DQG , FDQ WHOO \RX WKDW DQ\RQH ZKR VXFFHVVIXOO\
FRPSOHWHV LW LV VRPHRQH , ZDQW WR WDON WR DERXW ZULWLQJ IRU PH�µ  
— Jenny Thompson, CEO, New Market Health LLC, An Agora Inc. 
Company

´, EHOLHYH IUHHODQFH FRS\ZULWHUV EULQJ QHZ HQHUJ\ DQG QHZ OLIHEORRG
DQG QHZ LGHDV WR WKH SURFHVV� , KDYH DFWLYHO\ EHHQ WU\LQJ WR EULQJ
FRS\ZULWHUV IURP $:$, EDFN WR (DJOH DQG , VXFFHHGHG ODVW \HDU DW
%RRWFDPS� , EURXJKW EDFN WKUHH FRS\ZULWHUV ZKR ZH JDYH D VKRW DQG
WZR RI ZKLFK DUH VWLOO ZLWK XV�µ — Jedd Canty, Copy Chief for Money 
Morning/Money Map Press



��

SUCCESS TIPS FOR 
COPYWRITERS

Be the Solution for a Growing Demand

$PQZXSJUJOH EFNBOE JT BU BO BMM�UJNF IJHI� .BSLFUFST BSF BDUJWFMZ TFBSDIJOH
GPS QSPGFTTJPOBMT UIBU LOPX XIBU ZPV LOPX� "OE y :06�3& QPJTFE UP CF BO
JODSFEJCMF QBSUOFS UP UIFN�

In the 6XFFHVV 7LSV IRU 0DUNHWHUV TFDUJPO
 XF NBEF OPUF PG B SFDFOU TVSWFZ
DPOEVDUFE CZ 4UJDLZ$POUFOU�DPN
 DJUJOH UIF ´7RS )RXU &KDOOHQJHV WR *RRG
'LJLWDO &RQWHQWµ BT�22

1. People don’t get what good copy is
2. 5PP NVDI UP EP
 OPU FOPVHI QFPQMF
3. 'JOEJOH TLJMMFE XSJUFST
4. .FFUJOH 4&0 SFRVJSFNFOUT

5IJT JT BMM HPPE OFXT GPS ZPV CFDBVTF y

1. :PV %0 HFU XIBU HPPE DPQZ JT 	BOE ZPV LOPX IPX UP XSJUF JU

2. :PV DBO TPMWF UIF NBSLFUFS�T QSPCMFN PG iOPU FOPVHI QFPQMFw
3. :PV DBO IFMQ DPNQBOJFT mOE TLJMMFE XSJUFST 	:06þ

4. *G ZPV XPSL BT BO 4&0 DPQZXSJUFS y ZPV LOPX IPX UP NFFU  

4&0 SFRVJSFNFOUT
 
*U�T B QFSGFDU DPNCJOBUJPO JO ZPVS GBWPS�

/PX UIBU ZPV�SF TFFJOH UIF OFFET
 IPX ZPV DBO TPMWF UIFN
 BOE UIF GFFT ZPV
DBO DIBSHF � MFU�T NBLF TVSF ZPV�SF DPOOFDUJOH XJUI UIF SJHIU DMJFOUT�
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Where to Find Clients That Value You

:PV�WF XPSLFE IBSE UP CFDPNF BO FGGFDUJWF DPQZXSJUFS BOE ZPV�SF DPNNJUUFE
UP B QBUI PG DPOUJOVPVT FYQFSUJTF
 BOE HSPXUI� /PX ZPV KVTU OFFE UP mOE DMJFOUT
XIP BQQSFDJBUF UIF WBMVF PG ZPVS TLJMMT BOE EFEJDBUJPO� 5PHFUIFS ZPV�MM UISJWF BT
a result. 

)FSF BSF TPNF DMVFT UP SFDPHOJ[JOH TNBSU NBSLFUFST XJUI IFBMUIZ CVEHFUT
WFSTVT DPNQBOJFT XIP XBOU FWFSZUIJOH GPS OPUIJOH BOE USFBU DPQZXSJUJOH BT B
DPNNPEJUZ
 OPU BT BO JOWFTUNFOU�

6PDUW PDUNHWHUV FRQWLQXRXVO\ LQYHVW LQ TXDOLW\ FRS\ZULWLQJ WKDW ZRUNV�

-FU�T TBZ ZPV KPJO B USBEF BTTPDJBUJPO JO ZPVS OJDIF NBSLFU� 8IJDI DPNQBOJFT
BEWFSUJTF PO UIF BTTPDJBUJPO�T XFCTJUF BOE UIF BTTPDJBUJPO KPVSOBM 8IJDI
DPNQBOJFT JOWFTU JO UPQ�RVBMJUZ USBEF TIPX CPPUIT BU UIF BOOVBM DPOGFSFODF 
"OE XIJDI IBWF B SPCVTU XFCTJUF MPBEFE XJUI GSFTI
 JOUFSFTUJOH DPOUFOU
 TVDI BT
DBTF TUVEJFT
 F�OFXTMFUUFST
 WJEFPT
 BOE PUIFS NBUFSJBMT 

5IFTF BSF DMVFT JOUP UIF DPNQBOJFT UIBU TQFOE NPOFZ PO TLJMMFE DPQZXSJUJOH
CFDBVTF UIFZ WBMVF JU� 5IFSF�T B WFSZ HPPE DIBODF UIFZ�MM WBMVF ZPVS XPSL
 BT XFMM�

6PDUW PDUNHWHUV ORRN IRU TXDOLW\ UHVRXUFHV WR URXQG RXW WKHLU WHDP�

:FT
 NBOZ DPNQBOJFT IBWF JO�IPVTF DSFBUJWF UFBNT
 CVU UIF UFBNT NJHIU CF
TUSFUDIFE CFZPOE UIFJS DBQBDJUJFT� 5IFZ EPO�U IBWF FOPVHI CBOEXJEUI UP IBOEMF
UIF POHPJOH OFFE GPS NBSLFUJOH NBUFSJBMT PS TQFDJBMJ[FE UZQFT PG DPQZXSJUJOH
SFRVJSFE UPEBZ� 5IBU�T XIZ UIFZ CSJOH JO TQFDJBMJ[FE GSFFMBODFST MJLF ZPV UP
QSPWJEF 4&0 DPQZXSJUJOH
 FNBJM BVUPSFTQPOEFST
 EJSFDU�NBJM FYQFSUJTF
 BOE PUIFS
LOPXMFEHF�

6PDUW PDUNHWHUV JHW H[FLWHG ZKHQ WKH\ ÀQG ZULWHUV ZKR XQGHUVWDQG WKHLU
QLFKH LQGXVWU\�

5IFTF EBZT
 UIFSF BSF TP NBOZ DPQZXSJUFST UP DIPPTF GSPN 	BOE NBOZ BSF OPU
IJHIMZ TLJMMFE

 JU�T FBTZ GPS NBSLFUFST UP HFU EJTDPVSBHFE� #VU XIFO UIFZ UZQF
JOUP (PPHMF� i<TQFDJmD JOEVTUSZ> DPQZXSJUFSw BOE ZPVS XFCTJUF TIPXT VQ BU UIF
UPQ PG QBHF POF
 UIFZ UIJOL
 i)FSF�T TPNFPOF XIP BMSFBEZ LOPXT PVS JOEVTUSZ�T
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MBOETDBQF
 BVEJFODFT
 MBOHVBHF
 BOE DPNNVOJUZþw *U�T B NBKPS CFOFmU UP UIFN

BOE B IVHF XJO GPS ZPV�

8F SFDPNNFOE JNNFSTJOH ZPVSTFMG JO B TQFDJmD OJDIF DPNNVOJUZ PG NBSLFUFST
BOE NBLJOH TVSF UIFZ '*/% :06� *U�T UIF GBTUFTU BOE FBTJFTU XBZ UP FTUBCMJTI
ZPVS VOJRVF WBMVF BOE mOE UIF SJHIU DMJFOUT�

Presenting Proposals That Get a YES!

"GUFS EJTDVTTJOH B DPQZXSJUJOH QSPKFDU PS DBNQBJHO XJUI ZPVS QSPTQFDUJWF DMJFOU

SFDBQ FWFSZUIJOH JO B UIPVHIUGVM QSPQPTBM� 5IJT QSPQPTBM TIPVME JODMVEF�

• *RDOV� 8IBU ZPV�MM IFMQ UIF NBSLFUFS BDIJFWF UISPVHI ZPVS XPSL
	JODSFBTFE MFBET
 TBMFT
 FUD�
� 5IJT JT mSTU BOE GPSFNPTU CFDBVTF UIF
OUTCOME is what your client truly needs.

• 6FRSH DQG 'HOLYHUDEOHV� " SFDBQ PG UIF TQFDJmD QSPKFDU FMFNFOUT ZPV�MM
EFMJWFS 	4&0 DPQZ GPS FJHIU QBHFT
 UISFF DBTF TUVEJFT
 FUD�
 BT XFMM BT BO
PVUMJOF PG UIF QSPDFTT ZPV�MM GPMMPX� .PTU DPNQBOJFT XJMM CF EFMJHIUFE UP
TFF UIF QSPDFTT TQFMMFE PVU TP UIFZ LOPX XIBU UP FYQFDU� *O TPNF DBTFT

UIJT JT FWFO SFRVJSFE JG UIF DPNQBOZ JT MBSHF FOPVHI UP IBWF BO JOUFSOBM
UFBN XIP BQQSPWFT GSFFMBODF DPOTVMUBOUT�

• )HHV� XIJDI TIPVME CF QPTJUJPOFE BT UIF JOWFTUNFOU UIBU QBZT GPS JUTFMG
NBOZ UJNFT PWFS UISPVHI JNNFEJBUF TBMFT BOE�PS MPOH�UFSN USBGmD UIBU
MFBET UP NPSF BOE NPSF TBMFT
 FUD�

• &OHDU 7HUPV� TVDI BT HFUUJOH B ��� EFQPTJU VQ GSPOU
 DBODFMMBUJPO GFF

deadlines, etc. 

• $ 3UHVXPSWLYH &ORVH� 5IBOL UIF DMJFOU BOE BTTVNF ZPV�MM CPUI QSPDFFE
XJUI UIF QSPKFDU� i* DBO CFHJO 	OFYU 5VFTEBZ
�w

"U UIJT QPJOU
 UIFSF TIPVMEO�U CF BOZ TVSQSJTFT GPS ZPVS DMJFOU CFDBVTF IF PS TIF
XJMM IBWF BMSFBEZ EJTDVTTFE UIF QSPKFDU TDPQF
 EFBEMJOFT
 BOE GFFT XJUI ZPV�
5IJT QSPQPTBM JT TJNQMZ B QSPGFTTJPOBM GPMMPX�VQ UIBU ESJWFT UIF QSPKFDU GPSXBSE
with a big YES.
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SUMMARY
Important Next Steps to Harness the Power  
of Copywriting

,I \RX·UH D PDUNHWHU «

• 6TF UIJT JOGPSNBUJPO UP UBLF B GSFTI MPPL BU ZPVS NBSLFUJOH TUSBUFHZ

DPQZXSJUJOH OFFET
 BOE CVEHFU GPS UIF SFTU PG UIJT ZFBS�

• *EFOUJGZ BOZ PQQPSUVOJUJFT ZPV NBZ CF NJTTJOH 	TVDI BT UIF QPXFS PG
PQUJNJ[JOH ZPVS XFC DPOUFOU GPS PSHBOJD TFBSDI PS UFTUJOH FNBJMT UP
JNQSPWF DMJDL�UISPVHI�SBUFT BOE PSEFST
 BOE BEKVTU ZPVS QMBO BDDPSEJOHMZ�

• 5IFO
 USZ UIF TUFQT XF PVUMJOFE JO UIJT SFQPSU UP mOE B TLJMMFE DPQZXSJUFS
XIP XJMM IFMQ ZPV BDIJFWF ZPVS HPBMT� 

,I \RX·UH D FRS\ZULWHU «  

• 5BLF B MPPL BU ZPVS GFFT UP TFF JG UIFZ BMJHO XJUI UIF SBOHFT PVUMJOFE JO  
UIJT QSPHSBN�

• "MTP
 NBLF TVSF ZPVS XFCTJUF SFnFDUT ZPVS CFTU XPSL BOE UIF WBMVF ZPV
CSJOH UP NBSLFUFST�

• 'JOBMMZ
 JG ZPV QSPWJEF TFSWJDFT JO B OJDIF JOEVTUSZ
 NBLF TVSF ZPVS XFCTJUF
BOE PUIFS CVTJOFTT NBUFSJBMT QSPKFDU UIJTþ *U�T UIF LFZ UP BUUSBDUJOH NPSF
DMJFOUT XIP BQQSFDJBUF ZPVS LOPXMFEHF�



http://www.awaionline.com/freelancer-directory/
http://www.directresponsejobs.com/
http://www.awaionline.com/jobfair/marketers/


http://www.awaionline.com/catalog/
http://www.awaionline.com/calendar/
http://www.awaionline.com/calendar/
http://www.awaionline.com/content/
http://www.awaionline.com/copywriting/p/
http://www.b2bwritingsuccess.com/
http://www.thebarefootwriter.com/
http://www.professionalwritersalliance.com/
http://www.wealthywebwriter.com/
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Sources
1 i5IF *OEFYFE 8FC DPOUBJOT BU MFBTU ���� CJMMJPO QBHFT 	5VFTEBZ
 .BSDI ��


����
�w IUUQ���XXX�XPSMEXJEFXFCTJ[F�DPN�� FNBJM EBUB� IUUQ���TPVSDFEJHJU�
DPN������NVDI�FNBJM�VTF�EBJMZ�������CJMMJPO�FNBJMT�TFOUSFDFJWFE�QFS�EBZ�
worldwide/� 5XJUUFS EBUB� IUUQT���BCPVU�UXJUUFS�DPN�DPNQBOZ� 'BDFCPPL EBUB�
IUUQ���FYQBOEFESBNCMJOHT�DPN�JOEFY�QIQ�CZ�UIF�OVNCFST����BNB[JOH�
GBDFCPPL�TUBUT�� -JOLFE*O EBUB� IUUQT���QSFTT�MJOLFEJO�DPN�BCPVU�MJOLFEJO; 
(PPHMF� EBUB� IUUQ���XXX�GPSCFT�DPN�TJUFT�TUFWFEFOOJOH������������IBT�
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